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Minutes of the Regular Meeting of the Faculty of the College of Liberal Arts
January 20th, 2022
12:30pm Bush Auditorium
Presiding: Jana Mathews, President of the Faculty
Recording minutes: Richard Lewin, Vice President of the Faculty/Secretary
Parliamentarian: Julia Maskivker
Members in attendance: 012022
Aggarwal; Althuis; Anderson; Archard; Balzac;Bernal; Bommelje; Boniface; Brandon; Brannock; S-E
Brown, V.Brown; Cannaday; J. Cavenaugh; G. Cavenaugh; Charles; Chong; Cody-Rapport; Cornwell;
Coyle; Cummings; Diaz-Zambrana; M. DiQuattro; Douguet; Elva; Ewing; Fokidis; Forsythe; French;
Garcia; Gerchman; Gilmore; Greenberg; Griffin; Guerrier; Hargrove; Harwell; Heileman; Hope;
Houston; Hudson; Jamir; Jones; KC; Kiefer; Kistler; Kodzi; Lewin; Littler; Luchner; Maskivker;
Mathews; Mesbah; Montgomery; Moore; Mosby; Murdaugh; Myers; Newcomb; Nichter; Nodine; Painter;
Paniagua-Tejo; Parsloe; Pett; Philips; Pieczynski; Pinto; Poole; Prieto-Calizto; Queen; Reich; Russell;
Ryan; Santiago-Narvaez; Savala; Shideler; Singer; Stone; Tanner; Teymuroglu; Tillmann; Uswaka;
Vierrether; Vottero; Walton; Warnecke; Yankelevitz; Yu; Zhang;
Guests: Karla Knight; Lorrie Kyle; Rob Sanders; Janette Smith; Student Government & Toni Holbrook
(virtual)
CLA Byelaws: Those eligible to vote in CLA: all full-time faculty, including artists-in-residence,
visiting appointments, lecturers, and instructors.
Quorum: We are at 202 voting faculty in 2021-2; thus 68 present meets quorum
Questions & Comments are not annotated by name, in line with abbreviated Roberts Rules

Meeting called to order at 12:33pm.
I. Approval of Minutes from December 8th, 2021 CLA Faculty Meeting:
a. Jana Mathews, President of CLA Faculty, asked for any changes to the minutes as
circulated; none proffered. Proposed by Shan-Estelle Brown & seconded by Kevin Griffin.

b. Mathews asked for approval of the minutes from the December 8th CLA faculty meeting.
Minutes approved by voting via clickers: 70 yes votes, 4 no vote & 6 abstentions; Motion
approved.

II.

Announcements:

I. Dean Jenny Cavenaugh: Congratulated on her new position as Dean of Arts and Sciences
at the University of Richmond; For AY22-23 her role will be split between Interim Dean
of Academics; Ashley Kistler; Interim Dean of Advising; Amy Armenia.
II. Pandemic Baby Video presented.

III. Thank you to Fiona Harper, formerly chair of Faculty Standards Committee (now known
as the Faculty Affairs Committee) instrumental in establishing a generous parental leave
policy and Sharon Carnahan who sprang into action and mobilized efforts to help faculty
parents manage their teaching and their children’s educations. Other important contributors
to this initiative include Alice Davidson, Amy Armenia, and Emily Russell.
IV. Substitute Professor list to offer to teach someone else’s class if they or a loved one is
isolated (not just for parents…but for everyone).

III. Business:
a. Holt Undergraduate Major in Community Health Proposal.
Rob Sanders, Dean of Holt - alongside colleagues Shan Estelle Brown, and Anne Stone. This
is predominantly repackaged existing courses, with a couple of new courses added to create
the Major. Rob Sanders proposed and Greg Cavenaugh seconded the motion:
Discussion:
-

Qu: Who is staffing this, adjuncts or full-time faculty? Who is teaching the new courses?
Rob Sanders: A full time faculty member teaching in and directing the program.
Supported by faculty overloads, adjuncts and cross-listed classes to keep Holt as
affordable as possible; a balance between fulltime and adjunct contributions. Second
part: those individual fulltime core classes will be taught by full time faculty, with the
electives taught by adjuncts, or as an overload course for CLA faculty.

Question called for a vote to add a Holt Undergraduate Major in Community Health:
-

Voting taken by clicker: Yes - 66; No - 8; 4 - Abstain – motion passes.

b. Holt Master of Arts in Strategic Communication Proposal:
-

-

Rob Sanders, Dean of Holt – supported by David Painter, Greg Cavenaugh, Hesham
Mesbah, & Sarah Parsloe all from the Department of Communication.
Unambiguous need for strategic communicators, faulty information already cost lives
during Covid. Holt needs a professional accredited program (Full Sail is online, and not
an accredited program)
Rob Sanders proposed a motion to add a Holt Master of Arts in Strategic
Communication, John Houston seconded.

Discussion:
-

-

-

-

Qu: Challenge of quality in class delivery for our students already; how we can move to an
additional program without further study and support.
Rob Sanders: Level of preparation in designing course and program addresses any quality
issue raised; undertaken the legwork, meeting for a year and a half to design this proposal
with professional colleagues. In addition Hanover Research, as partner for Holt School,
identified the need and demand supporting launch of successful program. Note to be launched
only in Fall 2023, to help us market, promote and finalized course offerings, so only start
programmatic teaching in Fall 23.
Qu: Have you considered impacts on other programs from starting this new one?
Rob Sanders: Intention is not to compete with each other. Some overlap identified by
Hanover, but not in conflict, such as the Global Health Minor in CLA, complemented by
Public Health Leadership major. Designed not to be cannibalizing the existing curriculum.

-

-

-

-

-

-

-

-

-

Greg Cavenaugh: Graduate programs considered, in terms of coursework, nature and appeal;
notably different to Crummer and MHR and other programs in marketing etc.
Qu: Relationship might be brought up by AACSB, as this could be construed as ‘business
related’. Cognitive that with the MHR program in Holt, it will be brought under AACSB as
part of any future accreditation.
David Painter: Not be the only program in the space but not vetoed on that basis.
Qu: Are there any line allocations for this proposition? As a department the burden will be on
current faculty, in terms of CLA overloads, is there additional support required for the
department given the scarcity of Tenure Track lines.
Rob Sanders: Community Health Lecturer line is fully generated by the revenue from that
program. This may not be a sustainable model as a stand alone Graduate program, but our
projected enrollment is sufficient to support that line directly, and generate a net return to
CLA. Holt model of financing is always directly from the program, on a net basis. Just to
remind you; the line does not from part of FTE ratios, and does not come out of CLA budget,
and would not exist if the program were not to continue.
Qu: What is the philosophy of staffing Master’s Programs? Overloads or adjuncts, or on load?
The sponsors assembled are generally tapped out each semester, due to CLA demand, so not
seeing room as to where such staffing would come from.
Rob Sanders: MLA engages CLA faculty on load; you rarely if ever use adjunct faculty;
Education programs use adjuncts, but most fulfilled by fulltime faculty, with one Lecturer
line used to free up teaching resources. We do have some CLA on load, and overload, and
cross listing of courses etc as supported by fulltime tenure track faculty. The proposed
Lecturer would teach in the Program, with additional courses taught by overloads, or adjuncts,
as is usual in Holt programs.
Greg Cavenaugh: Historically due to link with Communication studies in Holt, a fine body
of alumni who actually teach these course sections, filling in gaps only with overloads.
Rob Sanders: Ability to enroll seniors in graduate classes via the Graduate pathways program
in CLA, in Senior year and double count these towards both undergraduate and Masters
programs.
Toni Holbrook (online): Note re AACSB accreditation: Curriculum Committee was thorough
in analysis of impacts, but focused on the SACS, and the AACSB question was not addressed
directly.
Rob Sanders: Business and Communication may have overlap in certain specific areas. If we
find there is a class that sounds ‘business-like’, we will reach out to the Business Department
to affirm.

Call the question to add a Holt Master of Arts in Strategic Communication:
Voting taken by clicker: Yes 50, No 15, Abstain 11; quorum is 68, thus motion passes.
IV Supporting Professors during the pandemic: Jar of Sorrows & Mentimeter Presentation:
Support initiatives already in motion:
- Substitute professor – to assist faculty in emergencies.
- Corona hours at Dave’s Boathouse to bring faculty together as a community.
- CIEs: Recommending permanently incorporating faculty comments/notations etc.
Motion to Adjourn: Moved by Ben Hudson and seconded by Mackenzie Ryan.
CLA Faculty Meeting was adjourned at 1:26pm.
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Program Name
College
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Action
Type of Program
Level
Credit or Non-Credit
Preferred CIP Code
Total Credit Hours
Effective Date
Rationale and Needs
Analysis for New
Programs, Changes, or
Discontinuation

Undergraduate Major in Community Health
Hamilton Holt School
Health Professions
Robert Sanders rsanders@rollins.edu 407-691-1349
NEW PROGRAM
MAJOR
UNDERGRADUATE
Credit
51.2208 Community Health and Preventive Medicine
40
Fall 2023
Florida is the third most populous state in the US, and the Orlando area is the third
largest metropolitan area in the state. Despite its large population, there is a dearth
of community health practitioners with the knowledge, skills, and cultural
competence needed to respond to Central Florida’s community health needs.
Without knowledgeable and skilled community health practitioners, persistent
health inequalities in Central Florida will continue and there will be little progress in
improving the overall health and well-being of people living in Central Florida. The
Community Health major at Rollins responds to this problem by proposing an
innovative curriculum that prioritizes local community health needs and provides
students with the knowledge, skills, and experiences needed to improve the health
of members of the communities in which they live.
To explore the feasibility of a Community Health major, Rollins commissioned a
market analysis and report from Hanover Research in July of 2020. Key findings
from the research included a strong demand for a bachelor’s degree in a public
health field, and a favorable job market for graduates of such a program.
Recommendations from the research were for Rollins to develop a bachelor’s
degree in a public health field, and we have responded to this suggestion by
creating a rigorous, community-based program that meets local demands and
provides students meaningful skills for a public health career. See attached report.

Program Mission
Statement Aligned to
College Mission

The Community Health major uses existing strengths at Rollins, including existing
faculty members whose teaching, research, and professional experiences align with
the objectives of the program and contribute to the Community Health major’s
success. The college has a number of existing health-related programs between the
College of Liberal Arts and the Hamilton Holt School, including an undergraduate
health services leadership degree; an undergraduate global health minor; a health
communication concentration; and graduate level programs in public health and
mental health counseling. The proposed major leverages existing faculty expertise
and responds to local health needs to create a novel degree program that 1) fills a
curricular gap, 2) responds to local population needs, 3) responds to student
demand for an undergraduate major focused on health, and 4) aligns with the
college mission to prepare students to become global citizens and responsible

leaders in the context of community health. Further, the Community Health major
uses the college’s longstanding commitment to community engagement, as a
strategic way to build partnerships between students, faculty, and communitybased organizations working to serve local populations. It is the only program of its
type in the area and responds to a community need, likely serving as a potential
recruitment tool for highly-motivated students passionate about correcting health
inequalities.
Intended Audience

The proposed major will be available to students in the Hamilton Holt School. Staffing of
courses may include a full-time VAP, the use of overloads for CLA faculty, and adjunct
faculty. Course offerings necessary to fulfill the Health Equity and Interdisciplinary course
requirements will be monitored by the program director and Special Topics courses may
be offered from time to time to ensure varied and equitable access to coursework needed
to complete the major.

Projected Enrollment

Year 1
•

Year 2
•

Year 3
•

Year 4
Location(s) of Instruction
Admission Requirements

Faculty
Required/Credentials

Holt 15
Holt

30

Holt 45

• Holt 50
To be offered ON CAMPUS in Winter Park as a traditional face-to-face program for
Holt. Some courses may be offered up to 49% hybrid to better accommodate the
needs and schedules of the working adults enrolled in the Holt School.
Holt:
Guaranteed Admission:
Undergraduate program applicants with a minimum cumulative GPA of 2.8 will be
offered guaranteed admission to the Hamilton Holt School contingent upon review
of all College Official’s Reports and have no disciplinary infractions at any previously
attended institution.
General Admission:
Undergraduate program applicants seeking admission with a GPA below 2.8 are
encouraged to apply for general admission. Application decisions will be based on a
holistic review of the submitted application materials within two weeks of the
application completion.
A full-time VAP is included in the proposal to teach in and direct the Holt portion of
this major. This faculty member will have expertise in a terminal degree or at least
19 graduate semester hours in community health or related field of health, and will
be housed in the Department of Health Professions. This expertise and
departmental affiliation should position them well to be able to assist with and
support, if necessary, majors in Health Services Leadership and the Master’s in
Public Health. The program will also draw upon the expertise of existing faculty in
multiple departments through the students’ selection of approved electives.
Adjunct faculty will be used when additional expertise is required.

Faculty in the Department of Health Professions are qualified to teach in and/or
direct the program:
•

Nancy Niles, PhD in Health Policy, MPH

•
•
Coursework Required

Allen Johnson, DrPH, MPH
Ashwini Tiwari, PhD in Public Health

See detailed curriculum plan in proposal.
Students will complete a series of interdisciplinary courses and three foundational
core courses that emphasize community-based research methods and the social,
political, economic, and cultural foundations for poor health. To complete the
major, students must complete ten courses, including: three core courses, three
courses focused on health disparities, three elective courses to provide them a
disciplinary or interdisciplinary perspective, and one internship/practicum course.
Disciplinary elective courses for the major focus on social determinants of health,
health inequality, health disparities, health systems, or health communication. To
apply course content to professional goals and community needs, one of the
required core courses will introduce students to methodological approaches in
community health and include a collaborative, applied learning project with local
community-based organizations.
The major is comprised of ten (10) courses.

Student Learning
Outcomes

Three (3) Required Core Courses.
o CMH 200: Introduction to Community Health and Health Disparities
o CMH 300: Introduction to Community-Based Research Methods
(Prerequisite: CHM 200)
o CMH 350: Theoretical Perspectives for Community Health
Three (3) Health Equity Electives
Three (3) Electives for Disciplinary/Interdisciplinary Perspectives
One (1) Internship/Practicum
The Community Health major will prepare Rollins students with the knowledge and
skills necessary for collaboratively addressing social determinants of health in a
culturally-appropriate way. Learning outcomes for students in this major include
the following.
•

•

•
•

Students enrolled in the Community Health Major must be able to
demonstrate the mastery of the foundational skills and knowledge of
community health professionals as defined by professional associations in
the field of community health.
Students enrolled in the Community Health Major will develop an
understanding of and respect for community needs that reflect the cultural,
racial, gender, etc. differences that characterize that community.
Students enrolled in the Community Health Major will become engaged
leaders in addressing the health needs of the community.
Students enrolled in the Community Health Major will be able to implement
and assess programming that address health disparities across and between
communities.

Upon completing the major, students will be able to:
•
•

Identify and propose solutions to social determinants of health that are root
causes of health inequality
Understand how health concerns reflect cultural, racial, gender, economic,
and social factors unique to specific communities

•

•
•

Evaluation & Assessment

Leverage skills and knowledge gained through their coursework and applied
experiences to address community health needs through collaborative
relationships
Implement and assess community health programs responsive to health
disparities across and between communities
Use the skills and knowledge of community health professionals as defined
by professional associations in the field of community health

See attached Demonstration of Learning Plan.
In consideration of the focus of the Community Health major on health disparities
between and among communities, four key learning outcomes have been
identified as appropriate outcomes for the program. These include: Integrative
Learning, Intercultural Knowledge and Competence, Teamwork, and Civic
Engagement.

Resource Requirements
& Project Budget

Resource Requirement

Costs

Operating Expenses for Program
(Increase Holt undergraduate program
budget (70020-72270)

$5,000

Admissions and Recruiting

Year 1: $8,000
Year 2+: $1,000/year

Holt Community Health VAP/Lecturer
One (1) FTE (FT salary and benefits)

$59,000
$24,066

Holt Program Director Stipend
undergraduate O/L Fac. - Admin Stipends
(61046)

$1,000

Holt Adjunct Faculty (Increase Holt
undergraduate Adjunct Faculty SalariesInstruction (61041))

Year 2+: $4,000

Holt Faculty Overloads (Increase Holt
undergraduate O/L Fac. Sal-Instruction
(61045))

Year 2+: $4,000

Totals

Year 1:
Year 2+:

$105,066
$98,066

Anticipated Enrollments

Anticipated Revenue:
(Based on 12 credits per term x $512
per credit)

Year 1
• Holt 15

Year 1: $184,320

Year 2
• Holt 30 (15 new/15
continuing)

Year 2: $368,640

Year 3
• Holt 45 (15 new/30
continuing)

Year 3: $552,960

REVIEWS–APPROVALS
Sponsoring Department

Signature

Date

OIP or OISSS (If international.)

Not Applicable

Date

Dean

Signature

Date

VPAA|Provost

Signature

Date

CLA Curriculum Committee Chair Signature
CLA Faculty Meeting Minutes

Date
Date
Date

Signature

Date

President (if required)

Signature

Date

Trustees

Notification via Provost’s Report

SACSCOC Action Taken

Notification only and addition to Degree and Program
List; 40% new course content only at the undergraduate
level.

Faculty Governance
(All governance entities.)

President’s Cabinet
(If financial resources required.)

(Completed by Assistant Provost and
SACSCOC Liaison.)

CLA Executive Committee Chair Signature

10-5-2021

Community Health Major Proposal
Proposal for a Major in Community Health in Holt
Proposed by:
Shan-Estelle Brown, Allen Johnson, Nolan Kline, Nancy Niles, Anne Stone, and Rob Sanders

Description:
The Community Health major will prepare Holt students at Rollins College with the knowledge and
skills necessary for collaboratively addressing social determinants of health in a culturally-appropriate
way. Learning outcomes for students in this major include:
• Students enrolled in the Community Health Major must be able to demonstrate the mastery
of the foundational skills and knowledge of community health professionals as defined by
professional associations in the field of community health.
• Students enrolled in the Community Health Major will develop an understanding of and
respect for community needs that reflect the cultural, racial, gender, etc. differences that
characterize that community.
• Students enrolled in the Community Health Major will become engaged leaders in addressing
the health needs of the community.
• Students enrolled in the Community Health Major will be able to implement and assess
programming that address health disparities across and between communities.

Upon completing the major, students will be able to:
• Identify and propose solutions to social determinants of health that are root causes of health
inequality
• Understand how health concerns reflect cultural, racial, gender, economic, and social factors
unique to specific communities
• Leverage skills and knowledge gained through their coursework and applied experiences to
address community health needs through collaborative relationships
• Implement and assess community health programs responsive to health disparities across
and between communities
• Use the skills and knowledge of community health professionals as defined by professional
associations in the field of community health
To achieve these objectives, students will complete a series of interdisciplinary courses and three
foundational core courses that emphasize community-based research methods and the social, political,
economic, and cultural foundations for poor health. To complete the major, students must complete a
total of ten courses, including: three core courses, three courses focused on health disparities, three

elective courses to provide them a disciplinary or interdisciplinary perspective, and one
internship/practicum course. Disciplinary elective courses for the major focus on social determinants of
health, health inequality, health disparities, health systems, or health communication. To apply course
content to professional goals and community needs, one of the required core courses will introduce
students to methodological approaches in community health and include a collaborative, applied
learning project with local community-based organizations.

Rationale
Florida is the third most populous state in the US, and the Orlando area is the third largest
metropolitan area in the state. Despite its large population, there is a dearth of community health
practitioners with the knowledge, skills, and cultural competence needed to respond to Central
Florida’s community health needs. Without knowledgeable and skilled community health practitioners,
persistent health inequalities in Central Florida will continue and there will be little progress in
improving the overall health and well-being of people living in Central Florida. The Community Health
major at Rollins responds to this problem by proposing an innovative curriculum that prioritizes local
community health needs and provides students with the knowledge, skills, and experiences needed to
improve the health of members of the communities in which they live.
To explore the feasibility of a Community Health major, Rollins commissioned a market analysis and
report from Hanover Research in July of 2020. Key findings from the research included a strong
demand for a bachelor’s degree in a public health field, and a favorable job market for graduates of
such a program. Recommendations from the research were for Rollins to develop a bachelor’s degree
in a public health field, and we have responded to this suggestion by creating a rigorous, communitybased program that meets local demands and provides students meaningful skills for a public health
career. See attached report.
The Community Health major uses existing strengths at Rollins, including existing faculty members
whose teaching, research, and professional experiences align with the objectives of the program and
contribute to the Community Health major’s success. The college has a number of existing healthrelated programs between the College of Liberal Arts and the Hamilton Holt School, including an
undergraduate health services leadership degree; an undergraduate global health minor; a health
communication concentration; and graduate level programs in public health and mental health
counseling. The proposed major leverages existing faculty expertise and responds to local health needs
to create a novel degree program that 1) fills a curricular gap, 2) responds to local population needs, 3)
responds to student demand for an undergraduate major focused on health, and 4) aligns with the
college mission to prepare students to become global citizens and responsible leaders in the context of
community health. Further, the Community Health major uses the college’s longstanding commitment
to community engagement, as a strategic way to build partnerships between students, faculty, and
community-based organizations working to serve local populations. It is the only program of its type in

the area and responds to a community need, likely serving as a potential recruitment tool for highlymotivated students passionate about correcting health inequalities.
The proposed major will be available to students in the Hamilton Holt School. Staffing of courses may
also include a full-time VAP, the use of overloads for CLA faculty, and adjunct faculty. Course offerings
necessary to fulfill the Health Equity and Interdisciplinary course requirements will be monitored by
the program director and Special Topics courses may be offered from time to time to ensure varied
and equitable access to coursework needed to complete the major.

Budget and Resource Requirements
While the Community Health major uses existing capacities and resources at Rollins the following
additional resource needs are anticipated:
Resource Requirement

Costs

Operating Expenses for Program (Increase Holt undergraduate
program budget (70020-72270)

$5,000

Admissions and Recruiting

Year 1: $8000
Year 2+: $1000/year

Holt Community Health VAP/Lecturer One (1) FTE (FT salary and
benefits)

$59,000
$24,066

Holt Program Director Stipend undergraduate O/L Fac. - Admin
Stipends (61046)

$1000

Holt Adjunct Faculty (Increase Holt undergraduate Adjunct Faculty
Salaries-Instruction (61041))

$4000

Holt Faculty Overloads (Increase Holt undergraduate O/L Fac. SalInstruction (61045))

$4000

Totals

Year
1:
$105,066
Years 2+:

$98,066

Anticipated Enrollments

Anticipated
Revenue:
(Based on 12 credits
per term x $512 per
credit)

Year 1
• Holt 15

Year 1: $184,320

Year 2
• Holt

Year 2: $368,640
30 (15 new/15 continuing)

Year 3
• Holt 45 (15 new/30 continuing)

Year 3: $552,960

Curriculum Plan
Major Map: Community Health
Effective Fall 2022

CORE COURSES (10 courses - 40 credits)
Three (3) Core Courses Required.
o
o
o

CMH 200: Introduction to Community Health and Health Disparities
CMH 300: Introduction to Community-Based Research Methods (Prerequisite:
CHM 200)
CMH 350: Theoretical Perspectives for Community Health

Three (3) Health Equity Electives
.

Three (3) additional courses are required with an area emphasis on health equity
within and among communities, at least one of which must be at the 300 level or
above. Students are encouraged to consider courses from interdisciplinary programs
such as Sexuality, Women, and Gender studies, Africa and African-American Studies,
and similar programs. The goal for selection of these courses should be to learn more
about the social, political, economic, and cultural contexts that shape poor health
among a particular group of people with shared identities and experiences. Students
must confirm these course choices with the director of the Community Health major.
Possible topics may include courses focused on:
o Health and Aging
o Gender
o Children
o LGBTQ+
o Cultural Competencies
o Religion
o Global Health
o Minority Populations
o Health Systems and Policy
o Economics
o Environmental Factors
o Ethics

Three (3) Electives for Disciplinary/Interdisciplinary Perspectives
.

Three (3) elective courses are also required, at least two of which must be at the 300
level or above. Students must confirm these elective choices with the director of the
Community Health major.

One (1) Internship/Practicum
One senior capstone course is required that provides students an opportunity to integrate and
apply knowledge and skills developed in the program in a community health based setting.
o

CMH 497: Community Health Practicum (senior standing required)

Assessment
In consideration of the focus of the Community Health major on health disparities between and among
communities, four key learning outcomes have been identified as appropriate outcomes for the
program. These include: Integrative Learning, Intercultural Knowledge and Competence, Teamwork,
and Civic Engagement.
LEAP Outcome

Learning
Outcome

Ways of
Demonstrating
Learning

Outcome
Benchmark

Select an AAC&U LEAP
Learning Outcome, if
appropriate, using the
pull-down menu.

Specific and
measureable
statement of
what students
will know and
be able to do at
degree
completion.

In what courses,
assignments, or
projects will the
department/program
provide students with
opportunities to
demonstrate what
they are learning?
How will faculty
members assess
student learning?
At least one direct
and one indirect
measure* must be
included in the overall
demonstration of
learning plan.

How will the
department
know students
have met
expectations?
Ex: 90% of
students will
demonstrate
mastery of the
ability to
synthesize
material from
multiple
viewpoints
based on a
departmental
rubric.

Integrative Learning

Students
enrolled in the
Community
Health Major
must be able to
demonstrate
the mastery of
the
foundational
skills and
knowledge of
community
health

Assess in Internship or
Applied Learning
Experience

90% of
students will
demonstrate
mastery and
application of
professional
knowledge and
skills based on
a departmental
rubric aligned
with
professional
association

Direct Measures:
Observations of field
work, internship
performance, service
learning, or clinical
experiences; and
Rubric (a criterionbased rating scale)

Intercultural
Knowledge|Competence

professionals as
defined by
professional
associations in
the field of
community
health

scores for writing,
oral presentations,
and performances

standards for
community
health.

Indirect Measures:
Percent of class time
spent in active
learning; and,
Number of student
hours spent on
service learning

Students will
spend at least
25% of class
time engaged
in active
learning and at
least 20 hours
per term
engaged in
service to the
community.

Students
enrolled in the
Community
Health Major
will develop an
understanding
of and respect
for community
needs that
reflect the
cultural, racial,
gender, etc.
differences that
characterize
that
community.

Assess in Intro
Community Health
and Health Disparities
Courses

90% of
students will
demonstrate
proficiency in
understanding
of cultural,
racial, gender,
etc. differences
that
characterize
that community
as assess by a
departmental
rubric.

Direct Measures:
Class discussion
participation and
Case study analysis

Indirect Measure:
Number of student
hours spent at
intellectual or cultural
activities related to
the course

Students will
spend at least 5
hours per term
engaged in
external
intellectual or

cultural
activities
related to the
course.
Teamwork

Students
enrolled in the
Community
Health Major
will become
engaged leaders
in addressing
the health
needs of the
community.

Assess in CE course

Direct Measure: *
Observations of field
work, internship
performance, service
learning, or clinical
experiences

Indirect Measures:
Percent of class time
spent in active
learning; and Number
of student hours
spent on service
learning

Civic Engagement

Students
enrolled in the
Community
Health Major
will be able to
implement and
assess
programming
that address
health
disparities
across and

Assess in CE course

Direct Measures:
Research projects and
Rubric (a criterionbased rating scale)
scores for writing,
oral presentations,
and performances

90% of
students will
demonstrate
the behaviors,
competencies,
and
dispositions of
leadership as
assess by a
departmental
rubric.

Students will
spend at least
25% of class
time engaged
in active
learning and at
least 20 hours
per term
engaged in
service to the
community.
90% of
students will
demonstrate
mastery of the
ability to
synthesize,
analyze, and
evaluate
programming
that address
health
disparities

between
communities.

Indirect Measures:
Percent of class time
spent in active
learning; and Number
of student hours
spent on service
learning

across and
between
communities as
assessed by a
departmental
rubric.

Students will
spend at least
25% of class
time engaged
in active
learning and at
least 20 hours
per term
engaged in
service to the
community.

Curriculum Map for Holt
Holt
Fall
Year 1

•

•

Middle
Year(s)

•

•
•

•

Middle
Year(s)

•
•

•

Final
Year

•

Spring
INT 200
Introduction to the
Liberal Arts
General Education
or General Elective
Course(s)

•

CMH
200: Introduction
to Community
Health and Health
Disparities
Health Equity
Course(s)
Interdisciplinary
Perspectives
Course(s)
General Education
or General Elective
Course(s)

•

Health Equity
Course(s)
Interdisciplinary
Perspectives
Course(s)
General Education
or General Elective
Course(s)

•

Health Equity
Course(s)

•

•

•
•

•

•

•

Summer (if desired)
ENGW 280
Writing in the
Liberal Arts
General
Education or
General Elective
Course(s)
CMH 300:
Introduction to
CommunityBased Research
Methods
Health Equity
Course(s)
Interdisciplinary
Perspectives
Course(s)
General
Education or
General Elective
Course(s)

•

Health Equity
Course(s)
Interdisciplinary
Perspectives
Course(s)
General
Education or
General Elective
Course(s)

•

CMH 497:
Community

•

•

•

•

Health Equity
Course(s)
Interdisciplinary
Perspectives
Course(s)
General
Education or
General Elective
Course(s)

Health Equity
Course(s)
Interdisciplinary
Perspectives
Course(s)
General
Education or
General Elective
Course(s)

•

•

Interdisciplinary
Perspectives
Course(s)
General Electives

•

Health
Practicum
General
Electives

DEMONSTRATION OF LEARNING PLAN|REPORT
Department/Program
Major/Minor/Degree:

Holt Health Professions
Community Health Major

Department/Program Chair:
Department/Program Assessment Liaison:

Year:
Date:

2021-2022
4-5-2021

Nancy Niles
Robert Sanders

I. Program Overview
The Community Health major will prepare Rollins students with the knowledge and skills necessary for
collaboratively addressing social determinants of health in a culturally-appropriate way. Learning outcomes for
students in this major include the following.
• Students enrolled in the Community Health Major must be able to demonstrate the mastery of the
foundational skills and knowledge of community health professionals as defined by professional
associations in the field of community health.
• Students enrolled in the Community Health Major will develop an understanding of and respect for
community needs that reflect the cultural, racial, gender, etc. differences that characterize that
community.
• Students enrolled in the Community Health Major will become engaged leaders in addressing the health
needs of the community.
• Students enrolled in the Community Health Major will be able to implement and assess programming
that address health disparities across and between communities.
Upon completing the major, students will be able to:
• identify and propose solutions to social determinants of health that are root causes of health inequality;
• understand how health concerns reflect cultural, racial, gender, economic, and social factors unique to
specific communities;
• leverage skills and knowledge gained through their coursework and applied experiences to address
community health needs through collaborative relationships;
• implement and assess community health programs responsive to health disparities across and between
communities; and
• use the skills and knowledge of community health professionals as defined by professional associations
in the field of community health.

II. Program Mission
The Community Health major uses existing strengths at Rollins, including existing faculty members whose
teaching, research, and professional experiences align with the objectives of the program and contribute to
the Community Health major’s success. The College has a number of existing health-related programs
between the College of Liberal Arts and the Hamilton Holt School, including an undergraduate health
services leadership degree; an undergraduate global health minor; a health communication concentration;
and graduate level programs in public health and mental health counseling. The proposed major leverages
existing faculty expertise and responds to local health needs to create a novel degree program that: 1) fills a
curricular gap, 2) responds to local population needs, 3) responds to student demand for an undergraduate
major focused on health, and 4) aligns with the College mission to prepare students to become global
citizens and responsible leaders in the context of community health. Further, the Community Health major
uses the college’s longstanding commitment to community engagement, as a strategic way to build
partnerships between students, faculty, and community-based organizations working to serve local
populations. It is the only program of its type in the area and responds to a community need, likely serving
as a potential recruitment tool for highly-motivated students passionate about correcting health
inequalities.

III. Results of Actions Planned in Last Assessment Cycle (Closing the Loop)
A. What actions planned to improve learning reported in the last assessment cycle were
implemented?
B. What were the results of those actions?
Examples include curriculum or course revision, faculty development, pedagogical adjustments,
student services, resource allocations, or other factors contributing to student achievement.
C. What adjustments to the department’s assessment plans reported in the last assessment cycle were
implemented and what impact did those changes have on the results reported in this cycle?
Not applicable; DoL plan for proposed degree program with effective date of Fall 2023.

IV. Demonstration of Learning Plan
Articulate at least three and up to five learning outcomes for your program. Identify and measure each year, one primary outcome for year-over-year comparisons.
Measure at least one additional outcome each year. All outcomes should be measures at least once in every five-year cycle. At least two learning outcomes for each
department/program should connect to American Association of Colleges and Universities (AAC&U) Liberal Education for America’s Promise (LEAP) learning outcomes:
http://www.aacu.org/leap/vision.cfm and http://www.aacu.org/value/rubrics.

LEAP
Outcome

Learning Outcome

Ways of Demonstrating Learning

Outcome Benchmark

Results

Select an
AAC&U LEAP
Learning
Outcome, if
appropriate,
using the pulldown menu.

Specific and
measureable statement
of what students will
know and be able to do
at degree completion.

In what courses, assignments, or
projects will the department/program
provide students with opportunities to
demonstrate what they are learning?
How will faculty members assess
student learning?
At least one direct and one indirect
measure* must be included in the
overall demonstration of learning plan.

How will the department know
students have met expectations?
Ex: 90% of students will
demonstrate mastery of the
ability to synthesize material
from multiple viewpoints based
on a departmental rubric.

Based on evidence collected,
summarize how students
performed and compare
results to expectations.

Integrative
Learning

Students enrolled in the
Community Health Major
must be able to
demonstrate the mastery
of the foundational skills
and knowledge of
community health
professionals as defined
by professional
associations in the field
of community health.

Assess in Internship or Applied Learning
Experience

90% of students will demonstrate
mastery and application of
professional knowledge and skills
based on a departmental rubric
aligned with professional
association standards for
community health.

Intercultural
Knowledge|Co
mpetence

Teamwork

Direct Measures: Observations of field
work, internship performance, service
learning, or clinical experiences; and
Rubric (a criterion based rating scale)
scores for writing, oral presentations,
and performances
Indirect Measures: Percent of class time
spent in active learning; and, Number of
student hours spent on service learning

Students enrolled in the
Community Health Major
will develop an
understanding of and
respect for community
needs that reflect the
cultural, racial, gender,
etc. differences that
characterize that
community.

Assess in Intro Community Health and
Health Disparities Courses

Students enrolled in the
Community Health Major
will become engaged
leaders in addressing the

Assess in CE course

Direct Measures: Class discussion
participation and Case study analysis
Indirect Measure: Number of student
hours spent at intellectual or cultural
activities related to the course

Direct Measure: * Observations of field
work, internship performance, service
learning, or clinical experiences

Students will spend at least 25%
of class time engaged in active
learning and at least 20 hours per
term engaged in service to the
community.
90% of students will demonstrate
proficiency in understanding of
cultural, racial, gender, etc.
differences that characterize that
community as assessed by a
departmental rubric.
Students will spend at least 5
hours per term engaged in
external intellectual or cultural
activities related to the course.
90% of students will demonstrate
the behaviors, competencies, and
dispositions of leadership as
assess by a departmental rubric.

Evidence
File name for
evidence
documents
supporting
results (attach
as separate
documents
when
submitting
report).

Civic
Engagement

health needs of the
community.

Indirect Measures: Percent of class time
spent in active learning; and Number of
student hours spent on service learning.

Students enrolled in the
Community Health Major
will be able to implement
and assess programming
that address health
disparities across and
between communities.

Assess in CE course
Direct Measures: Research projects and
Rubric (a criterion based rating scale)
scores for writing, oral presentations,
and performances.
Indirect Measures: Percent of class time
spent in active learning; and Number of
student hours spent on service learning.

Students will spend at least 25%
of class time engaged in active
learning and at least 20 hours per
term engaged in service to the
community.
90% of students will demonstrate
mastery of the ability to
synthesize, analyze, and evaluate
programming that address health
disparities across and between
communities as assessed by a
departmental rubric.
Students will spend at least 25%
of class time engaged in active
learning and at least 20 hours per
term engaged in service to the
community.

*For an overview of direct and indirect methods of assessing demonstrated student learning, see Suskie, L. (2009). Assessing student learning: A common sense guide (2nd ed.). San Francisco, CA:
Jossey-Bass .

EXAMPLE:
Inquiry and
Analysis

Anthropology majors will
demonstrate research
and writing competency
using appropriate
disciplinary methods and
form.

Senior seminar research papers or honors
theses will be assessed using a
departmentally-developed rubric
(uploaded).

70% of majors will meet
or exceed expectations
for research and writing
mastery based on a
departmental rubric
that includes VALUE
standards.

In 2011-2012, 88% of
majors met or exceeded
expectations in five of six
evaluation criteria; an
increase of 10% from 20102011.

Rubric.doc
SummaryScores.
xlxs
ScoresOverTime.
xlsx

V. Curriculum Map: Courses Where Demonstration of Learning Occurs
For more information on and examples of curricular mapping please see the National Institute for Learning Outcomes Assessment (NILOA) Curriculum
Mapping Tool Kit at http://www.learningoutcomesassessment.org/documents/Mapping%20Learning.pdf.

Key: I = Introduced, R = Reinforced or opportunity to practice, M = Mastery expected, D= Demonstration of learning evidence collected
Learning
Outcome

Courses or Projects
Course/Project
1

Course/Project
2

Course/Project
3

Course/Project
4

Course/Project
5

Course/Project
6

Course/Project
7

Course/Project
8

Outcome 1
Outcome 2
Outcome 3
Outcome 4
Outcome 5

EXAMPLE:
Key: I = Introduced, R = Reinforced or opportunity to practice, M = Mastery expected, D= Demonstration of learning evidence collected
Learning Outcome

Courses or Projects
CHM 101

CHM 201

CHM 301

CHM 450
Capstone

Demonstrate mastery of the four principle chemistry disciplines:
analytical, organic, physical, and inorganic

I

R

R

M, D

Demonstrate proficiency in laboratory techniques

I

R

M, D

Demonstrate research skills and experience

I

R

M,D

Demonstrate preparation for entry into graduate or professional
schools, or the job market

I

R

R

Senior
Exit Survey

D

VI. Action(s) Planned to Improve Learning Based on Results
1. What was learned as a result of your analysis this year that has implications for teaching and learning?
2. What issue, action item, or change will the department/program undertake based what was learned?
These changes could include curriculum or course revision, faculty development, pedagogical
adjustments, student services, resources, or other factors contributing to improved student learning
and achievement.

Not applicable; DoL plan for proposed degree program with effective date of Fall 2023.
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Form Approved December, 2016 Curriculum
Committee

Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Health Professions/Anthropology
Course Title: CMH 200: INTRODUCTION TO COMMUNITY HEALTH AND HEALTH DISPARITIES
Transcript title (limited to 30 characters): Intro Comm Health/Disparities
Faculty Sponsor/Instructor: Nancy Niles/Shan-Estelle Brown
Requested Course Number (please coordinate with Registrar): CMH 200
Number of credits: 4
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
The term “community” can refer to geographically bound spaces, commonly shared identities,
populations, and life in social groups of some kind. Regardless of how community is defined, health
is a central component of community, whether conceptualized as a group of people living in the
same neighborhood, sharing the same cultural identity, or born in the same zip code.

Grading:

standard letter grade

Is this course repeatable for credit:
Prerequisites: None

credit/no credit
Y

N
Co-requisites:

Course counts toward the Community Health major/minor concentration
Course is part of required core for major in Community Health per proposal.

Y

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH A SYLLABUS]:
See attached
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

This course introduces students to core concepts, theories, and methods associated with community health.
Further, it introduces students to health inequalities and health disparities within communities who
share social, political, economic, and environmental circumstances. Students will gain perspectives
needed to examine social determinants of health from a community perspective and will be
introduced to key methods for community health interventions and program planning.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

During which semester are you hoping to first offer the course?

Every semester

More than 1/semester

Fall 2022

Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate?
No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Those teaching this course will be expected to have expertise in the areas of public health, community health, and/or
global health.

What are the learning outcomes for this class?
Student Learning Outcomes:
Upon completing this course, students will be able to:
1. Define basic aspects of community health, including social determinants of health
2. Describe how health can be determined by social contexts
3. Employ key principles and core concepts of community health in considering how to
address health problems, including: the social ecological model of health and
community-based participatory research
4. Critically evaluate social phenomena that may contribute to poor health
5. Synthesize important concepts in social sciences and public health to examine root
causes of poor health

What methods will you use to evaluate whether the learning outcomes have been met?
Exams 30%
Papers 30%
Leading Seminar 15%
3-2-1 Response Paper 15%
Attendance and Participation 15%
Grading Scale
A+ 98-100 B+ 88-89 C+ 78-79 D+ 68-69 F <60
A 92-97 B 82-87 C 72-77 D 62-67
A- 90-91 B- 80-81 C- 70-71 D- 60-61

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

CMH 200: INTRODUCTION TO COMMUNITY HEALTH
AND HEALTH DISPARITIES

Instructor:
Meeting Time and Place:
Office Hours:
Office Phone:
Office Location:
E-mail:
Course Description:
The term “community” can refer to geographically bound spaces, commonly shared identities,
populations, and life in social groups of some kind. Regardless of how community is defined, health
is a central component of community, whether conceptualized as a group of people living in the
same neighborhood, sharing the same cultural identity, or born in the same zip code. This course
introduces students to core concepts, theories, and methods associated with community health.
Further, it introduces students to health inequalities and health disparities within communities who
share social, political, economic, and environmental circumstnaces. Students will gain perspectives
needed to examine social determinants of health from a community perspective and will be
introduced to key methods for community health interventions and program planning.
Course Objectives:
The specific goals for the course are to:
• Define health from its broader meaning as articulated by the World Health
Organization
• Define health disparities
• Understand different notions of community
• Compare and contrast health-related realities between and within communities
• Analyze the role of social, political, and economic inequality in perpetuating health
1

•

disparities
Apply theoretical ideas to how social and health scientists can address pertinent health
problems within any given community

Student Learning Outcomes:
Upon completing this course, students will be able to:
1. Define basic aspects of community health, including social determinants of health
2. Describe how health can be determined by social contexts
3. Employ key principles and core concepts of community health in considering how to
address health problems, including: the social ecological model of health and
community-based participatory research
4. Critically evaluate social phenomena that may contribute to poor health
5. Synthesize important concepts in social sciences and public health to examine root
causes of poor health
Required Readings
This course has two required books: one textbook and your choice of ethnography from three
listed below. In addition to the required books, the instructor may assign additional readings
from peer-reviewed journals that will be posted on Blackboard.
Required Textbook:

McKenzie, James, Robert Pinger, and Jerome Kotecki. An introduction to community health. Jones & Bartlett
Publishers, 2011.
Barr, Donald A. Health disparities in the United States: Social class, race, ethnicity, and health. Johns
Hopkins University Press, 2014.

Course Requirements & Grading
This course will comprise lectures, films, and in class discussions, all of which are required and
may be possible sources of exam questions. You should complete assigned readings before each
class and actively participate in class discussions and group activities. I will communicate with
students through Canvas or through the official Rollins email system. To avoid missing
important updates about the class, be sure that your email works properly and check your
Rollins email account daily. Do not use an “outside” (non-Rollins) email for this class.
Exams (30%): There will be 2 non-cumulative exams, which will include multiple choice, short
answer, or short essay questions. There will be no make-up exams except in cases of medical
emergency (documentation from a medical professional is required, no exceptions). If you miss
an exam due to a medical emergency, you must contact me before the exam or as soon as
possible after missing it. Make-up exams will be scheduled within one week of the missed test,
and will consist entirely of essay questions. The two exams will count for 30% of the final grade
(i.e., 15% each).
Papers (30%): This course requires two papers that will allow you to apply the material
discussed in class.
2
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•

Paper 1: Identification of a community health problem from a social determinants
of health perspective
Paper 2: A research paper and proposal on a local health disparities topic that
you would address if you were a community health professional

Additional descriptions and requirements for each paper will be discussed in class. Both papers
must be turned in via Canvas before class on the day they are due. Papers are worth 30% of
your final grade (15% for Paper 1 and 15% for Paper 2).
Leading the Seminar (15%): During the semester, you will be required to lead the class
discussion at least once with a group. A good group discussion will engage the class in a
discussion of the weekly topic in a meaningful way. As part of leading a seminar, group
members should ask open-ended questions about themes from the text and give other students
time to respond before answering. Feel free to call on classmates to encourage dialogue. Groups
leading seminar are encouraged to be creative in the presentations and use games and activities
to stimulate dialogue. Groups should do some background research on the Internet to find
supplementary material to bring to class to enhance the discussion. Overall, you should not
summarize readings, but rather engage your classmates in critical dialogue with the themes of
the text. Your grade will be determined by how well you promote dialogue, keep a discussion
going, and get everyone talking.
3-2-1 Response Papers (15%):
Nearly every day in this class, you will complete and turn in via Canvas a short response to course
readings. Responses should be approximately 300-450 words. These responses are due at the
beginning of class on the day they are assigned and will guide our discussions. Since they are for
guiding our discussions, you may submit an assignment early, but you may not submit one late. There
will be a total of 16 assigned, and you must submit 12. In other words, you will be permitted to skip
4 potential days without having an adverse impact on your grade. Responses papers must include:
3 things you learned from the reading.
2 things you wish you would have learned more about.
1 question you would like to pose to the class.
As part of your responses, you should also engage the content you read. For inspiration on what to
write about, consider these guiding questions: To you, what was the main point or the takeaway from
the reading? What surprised you in this reading, if anything? What new information did you get out
of it, if any? Is there anything in the reading you would like to think more about? Can you think of
any examples of how to extend the points of the reading to a contemporary or local topic? How can
you put this reading into conversation with other course topics, readings, or ideas you have been
exposed to at Rollins? What’s new? What’s not new? Has anything in this reading shifted your
thinking and if so, how? Since the purpose these assignments is to guide class discussion, late
assignments will not be accepted.
Attendance and Participation (10%)
Class attendance and participation are required and are a part of your overall grade.
Throughout the course we will discuss material that cannot be found in the readings and view
films that will be covered in the exams. Participation is not limited to simply being physically
present in the class; students are expected to actively engage in class discussions. You are
allowed two absences, after which each absence, excused or unexcused, will result in the final
3

grade being dropped 1/3 of a letter grade for each absence. Accordingly, you should save your
absences for dire emergencies or serious illnesses. SIX ABSENCES WILL RESULT IN
AUTOMATIC FAILURE OF THE CLASS, including the two allowed absences. Arriving late to
class counts as one half of an absence.
Final grade
Your final grade will be calculated as follows:
Two exams (15% each)
3-2-1 Response Papers
Leading class seminars
Paper 1
Paper 2
Attendance and Participation
Grading Scale
A+ 98-100
A 92-97
A- 90-91

B+ 88-89
B 82-87
B- 80-81

30%
15%
15%
15%
15%
10%
C+ 78-79
C 72-77
C- 70-71

D+ 68-69
D 62-67
D- 60-61

F <60

Students will be able to track their academic progress using Canvas.
Absence Due to Illness: If you are ill, please stay home, especially if you demonstrate
symptoms of influenza.
Classroom Conduct: You are expected to arrive to class on time. Do not arrive to class late or
leave class early (unless you speak with me and receive permission before class. Cell phones
should be turned off before class. Students who are texting, chatting, or doing work not related
to the course during class time may be asked to leave class. All students are expected to respect
one another. Comments that disparage a student’s race, national origin, religious or spiritual
identity, ethnic identity, gender identity or expression, sexual orientation, or ability, are not
acceptable. If you are unsure of what may be considered disrespectful, consult the instructor.
Audio or video recording is not permitted.
Laptops and tablet devices are allowed but are only to be used for taking notes. Internet
browsers may not be open, and using email, instant messaging systems, Facebook, Twitter, etc,
is not allowed. Students violating these rules will be asked to no longer bring their laptops to
class.
Films are a required part of this course. Some of the films may include nudity, sexual situations,
violence, and other mature content (as may the course readings). Please be aware that because
this is a class about cultural diversity around the world, this material is considered part of the
curriculum.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Health Professions/Anthropology
Course Title: CMH 300: INTRODUCTION TO COMMUNITY-BASED RESEARCH METHODS
Transcript title (limited to 30 characters): Intro Comm Research Methods
Faculty Sponsor/Instructor: Nancy Niles/Shan-Estelle Brown
Requested Course Number (please coordinate with Registrar): CMH 300
Number of credits: 4
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
Improving community health requires a research strategy that emphasizes community
involvement, equality, and a commitment to health equity. In this course, students will learn a
key community health method: community-based participatory research. During the course,
students will apply this method and engage in their own community-based participatory
project in collaboration with a local community partner.

Grading:

standard letter grade

Is this course repeatable for credit:
Prerequisites: None

credit/no credit
Y

N
Co-requisites:

Course counts toward the Community Health major/minor concentration
Course is part of required core for major in Community Health per proposal.

Y

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH A SYLLABUS]:
See attached
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The specific goals for the course are to:
• Introduce students to community-based participatory research (CBPR) methods
• Compare CBPR to other research methods
• Demonstrate the value of CBPR in improving community health
• Apply CBPR to a local health issue

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

During which semester are you hoping to first offer the course?

Every semester

More than 1/semester

Fall 2022

Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate?
No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Those teaching this course will be expected to have expertise in the areas of public health, community health, and/or
global health.

What are the learning outcomes for this class?
Student Learning Outcomes:

Upon completing this course, students will be able to:
1. Define community-based participatory research (CBPR)
2. Compare and contrast CBPR to other research methods
3. Apply CBPR methods to a local health problem in collaboration with a community
organization in Central Florida

What methods will you use to evaluate whether the learning outcomes have been met?
Two exams (15% each) 30%
3-2-1 Response Papers 15%
Community-Based Participatory Research Project 30%
Fieldnotes 15%
Attendance and Participation 10%
Grading Scale
A+ 98-100 B+ 88-89 C+ 78-79 D+ 68-69 F <60
A 92-97 B 82-87 C 72-77 D 62-67
A- 90-91 B- 80-81 C- 70-71 D- 60-61

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

CMH 300: INTRODUCTION TO COMMUNITY-BASED RESEARCH METHODS
Instructor:
Meeting Time and Place:
Office Hours:
Office Phone:
Office Location:
E-mail:
Course Description:
Improving community health requires a research strategy that emphasizes community
involvement, equality, and a commitment to health equity. In this course, students will learn a
key community health method: community-based participatory research. During the course,
students will apply this method and engage in their own community-based participatory
project in collaboration with a local community partner.
Course Objectives:
The specific goals for the course are to:
• Introduce students to community-based participatory research (CBPR) methods
• Compare CBPR to other research methods
• Demonstrate the value of CBPR in improving community health
• Apply CBPR to a local health issue
Student Learning Outcomes:
Upon completing this course, students will be able to:
1. Define community-based participatory research (CBPR)
2. Compare and contrast CBPR to other research methods
3. Apply CBPR methods to a local health problem in collaboration with a community
organization in Central Florida
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Required Readings
This course has a number of assigned readings, which include one textbook and a selection of
journal articles. The required textbook is:
Hacker, Karen. Community-based participatory research. Sage publications, 2013.

Additional required articles are:
•
•
•

•
•

•
•

•

•

•

•
•

Guta, A., Flicker, S., & Roche, B. (2013). Governing through community allegiance: a qualitative
examination of peer research in community-based participatory research. Critical Public
Health,23(4), 432- 451. http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3827674/

Wallerstein, N., & Duran, B. (2006). Using Community-Based Participatory Research to
Address Health Disparities. Health Promotion Practice, 7(3), 312-323.
http://hpp.sagepub.com/content/7/3/312.long
Friedman Ross, L., Loup, A., Nelson, R., Botkin, J., Kost, R., Smith, G., et al. (2010). The challenges
of collaboration for academic and community partners in a research partnership: Points to consider.
J Empir Res Hum Res Ethics, 5(1), 19-31. doi:10.1525/jer.2010.5.1.19.
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2946316/
Elena M. Bastida, Tung-Sung Tseng, Corliss McKeever and Leonard Jack, Jr Ethics and
Community-Based Participatory Research: Perspectives from the Field Health. Promot Pract 2010
11: 16. http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3012623/
Jumper-Reeves, L., Dustman, P., Harthun, M., Kulis, S., Brown, E. (2013). American Indian cultures:
How CBPR illuminated intertribal cultural elements fundamental to an adaptation effort. Prev
Sci,[Epub ahead of print 15 February 2013] PMID 23412946.
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3726553/
Uyeda, K., Bogart, LM., Hawes-Dawson, J., Schuster, MA. (2009). Development and implementation
of a school-based obesity prevention intervention: Lessons learned from community-based
participatory research. Prog. Community Health Partnership, 3(3), 249-255. doi:10.1353/cpr.0.0085.
Shiramizu, B., Milne, C., Terada, K., Cassel, K., Matsuno, RK., Killeen, J. et al. (2012). A communitybased approach to enhancing anal cancer screening in Hawaii’s HIV-Infected ethnic minorities. J
AIDS Clin Res, 3(6). doi:10.4172/2155- 6113.1000162.
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3614361/
Ritchie, SD., W abano, MJ., Beardy, J., Curran, J., Orkin, A., Vanderburgh, D. et al. (2013).
Community-based participatory research with Indigenous communities: The proximity paradox.
Health and Place, 24, 183 189. See Course Reserves to read the article.
Blumenthal, C., & Ellison, A. et al. (2011). Project GRACE: A staged approach to development of a
community-academic partnership to address HIV in rural African American communities. Health
Promot Pract, 12(2), 293-302. doi:10.1177/1524839909348766.
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3063323/
Rhodes, SD., Tanner, A., Duck, S., Aronson, RE., Alonzo, J., & Garcia, M. et al. Female sex work
within the rural immigrant Latino community in the southeast United States: An exploratory
qualitative community-based participatory research study. Prog Community Health Partnership, 6(4),
417- 427. doi:10.1353/cpr.2012.0054. http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3593097/
Suzanne B. Cashman, ScD, Sarah Adeky, BA, Alex J. Allen III, MSA, et al. The Power and the
Promise: Working With Communities to Analyze Data, Interpret Findings, and Get to Outcomes.
Public Health, Aug 2008, vol 98, No 8. Pp. 1407-1417
Minkler, M., Vasquez, VB., W arner, JR., Steussey, H., & Facente, S., (2006). Sowing the seeds for
sustainable change: a community- based participatory research partnership for health promotion in
Indiana, UAS and its aftermath. Health Promotion International, 21(4), 293-300.
http://heapro.oxfordjournals.org/content/21/4/293.long
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Course Requirements & Grading
This course will comprise lectures, films, and in class discussions, all of which are required and
may be possible sources of exam questions. You should complete assigned readings before each
class and actively participate in class discussions and group activities. I will communicate with
students through Canvas or through the official Rollins email system. To avoid missing
important updates about the class, be sure that your email works properly and check your
Rollins email account daily. Do not use an “outside” (non-Rollins) email for this class.
Exams (30%): There will be 2 non-cumulative exams, which will include multiple choice, short
answer, or short essay questions. There will be no make-up exams except in cases of medical
emergency (documentation from a medical professional is required, no exceptions). If you miss
an exam due to a medical emergency, you must contact me before the exam or as soon as
possible after missing it. Make-up exams will be scheduled within one week of the missed test,
and will consist entirely of essay questions. The two exams will count for 30% of the final grade
(i.e., 15% each).
Community-Based Research Project (CE) Project (30%): In this course, you will get out of the
classroom and apply the methods you learn in local contexts. This will occur through a community
engagement project with local non-profit organizations who work to respond to pressing health
problems. Keeping with the expectations of community health, the goal of this project is to not only
engage in a project that provides a meaningful experience to students, but to also work with a
community partner to advance a health-related project.
You will work in groups to partner with an organization and aid them in their identified needs and
ideally get to learn their norms. As part of this community engagement project, you will spend at
minimum 15 hours of outside class time with the community organization. More realistically, you
can expect to engage with your organization weekly during the semester for 1-2 hours per week.
This amount of time is required to satisfy the Rollins College Community Engagement (CE)
requirement associated with this course and some academic programs.
You will need to email your community partner contact by the date listed in the course schedule,
and I will provide suggestions for that contact in class. Your overall grade for the community-based
research project has four components:
1. Group Paper (20%): As a final culmination of your experiences with your community partner,
you will write a final paper as a group that summarizes the activities you engaged in and
provides useful information to the community partner. Think of your papers as mini
community health reports, and in your paper, you should:
a. Describe the organization you worked with. What are their goals, what do they do, and
how long have they been doing their work?
b. Find scholarly literature to situate the work you did and the work of the community
organization. What health problem do they work to address? How has existing
literature discussed this problem?
c. Describe the experiences you had and explain how the work you did relates to major
themes of the course. How did the project you did relate to themes we discussed in
class? Were there theoretical perspectives you learned about in class that became
clearer through your fieldwork?
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Papers should be 10-12 pages in length, must have a proper introduction and conclusion, be
typed, double-spaced, and have one inch margins and 12-point size font. For citations, follow
the
Chicago
style
guide
(author/date
format)
available
online
at
http://www.chicagomanualofstyle.org/home.html. Additional descriptions and requirements
will be discussed in class. Papers must be turned in via Canvas before class on the day they
are due. Late assignments will receive a 10% grade reduction for every day late. Proper
grammar and spelling are essential for these assignments. I encourage you to visit the Tutoring
and Writing Center (located on the second floor of the Olin library) for assistance with
development, organization, flow, and style.
2.

Final Group Presentation (5%): At the end of the semester you will summarize your overall
experiences as a group with the community partner and organization you worked with.
Community partners will be invited to the presentation. You must upload your presentation
to Canvas before class on the day it is due. Late uploads will receive a 10% grade reduction
for every day late.

3. Community Partner Evaluation (5%): Your commitment and the quality of your engagement
is highly important to the community partner you work with. Accordingly, the community
partner will evaluate your level of engagement and 5% of your total grade for the project will
be based on the community partner’s feedback. I will coordinate the evaluation process with
your community partner and your community partner will submit the evaluation to me directly
via email.
Community Engagement Fieldnotes (15%): During the semester, you will keep a fieldnotes
journal based on your community engagement fieldwork. You will have a total of six entries, and all
entries are individual efforts and should not be done with another classmate. All entries are worth 2%
of the overall grade except for entry two, which is worth 5%. All entries must be uploaded to Canvas
before class on the day they are due. Late entries will be reduced by 10% for every day they are late.
Entry 1: Community Engagement Reflection (500 word minimum)
In this entry, you should think about the community organization you will be working with.
What kind of work does the community organization you’re working with do? Why does that
work matter, if at all? What assumptions do you have about the population you might come
across or the organization? What do you already know, and how do you know it? Is there
anything that makes you apprehensive about the project?
Entry 2: Making the Familiar Strange (1500-2000 words)
For this entry, you will use participant observation, a key anthropological method, among a
group of people and describe the sights, sounds, smells, and general feeling of particular
place or social setting. What does the place look like, what are the people like, what do you
see, hear, feel, and think there? Ultimately you are observing a situation and a group of
people, taking part in what they are doing, and writing about the experience. Your
entry should be a combination of description, analysis, and reflection. In your description,
you may want to include details related to place, geography, and ways in which people
interact with space and one another. Your analysis should explain how you make meaning of
what you observe and explain the phenomena around you. You may also want to compare
and contrast what you observe to other settings to provide some comparative context. The
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reflection component should explain how you react to or feel about your observations—
were you uncomfortable? Did what you observe appear strange to you, and most
importantly, why do you think you felt the way you did? Lastly, your entry must include a
selfie in the space where you did this assignment to document your presence.
Entry 3: First Meeting with Community Organization (500 word minimum)
This entry should be dated and provide a description of your overall impressions of the
organization and the person you met. In your entry, consider answering the following
questions: What are your expectations for the work you will be doing this semester? What is
the organization like, what are the people like? What is the organization’s mission and what
do they do? What community do they focus on? Where is the organization located and what
work will you be doing? Does anything make you feel excited or apprehensive about this
work? Why? In your opinion, how does the work of the organization relate to cultural
anthropology?
Entries 4 and 5: Fieldwork Updates (750-1000 words each)
These entries should be dated and include a summary of the work you are doing with your
community partner. In your fieldnotes, describe what you did on a particular day or week,
provide a reflection on that activity, and relate the experience to a larger theme related to the
class or anthropology in general (for example, sex and gender, race, applied anthropology, a
topic we discussed or a film we watched in class). Are there moments that frustrate you,
excite you, or show you something valuable about the work you’re doing or the organization
does?
Entry 6: Final Reflection Memo (500 word minimum):
Your final fieldnotes entry should respond to the following questions: How might your
community engagement work this semester have prepared you for a future job or career?
What have you learned about community health and the issues your community partner
focused on? Think back to your fist fieldwork journal entry. Did your assumptions change?
How? What made them change? Thinking about your group paper, what elements of the
paper are you most satisfied with, and why? What elements are you least satisfied with, and
why? What would you have done differently if you were to do this assignment over again?
What was it like working in a group? Were there challenges? What went well?
3-2-1 Response Papers (15%):
Nearly every day in this class, you will complete and turn in via Canvas a short response to course
readings. Responses should be approximately 300-450 words. These responses are due at the
beginning of class on the day they are assigned and will guide our discussions. Since they are for
guiding our discussions, you may submit an assignment early, but you may not submit one late. There
will be a total of 16 assigned, and you must submit 12. In other words, you will be permitted to skip
4 potential days without having an adverse impact on your grade. Responses papers must include:
3 things you learned from the reading.
2 things you wish you would have learned more about.
1 question you would like to pose to the class.
As part of your responses, you should also engage the content you read. For inspiration on what to
write about, consider these guiding questions: To you, what was the main point or the takeaway from
the reading? What surprised you in this reading, if anything? What new information did you get out
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of it, if any? Is there anything in the reading you would like to think more about? Can you think of
any examples of how to extend the points of the reading to a contemporary or local topic? How can
you put this reading into conversation with other course topics, readings, or ideas you have been
exposed to at Rollins? What’s new? What’s not new? Has anything in this reading shifted your
thinking and if so, how? Since the purpose these assignments is to guide class discussion, late
assignments will not be accepted.
Attendance and Participation (10%)
Class attendance and participation are required and are a part of your overall grade.
Throughout the course we will discuss material that cannot be found in the readings and view
films that will be covered in the exams. Participation is not limited to simply being physically
present in the class; students are expected to actively engage in class discussions. You are
allowed two absences, after which each absence, excused or unexcused, will result in the final
grade being dropped 1/3 of a letter grade for each absence. Accordingly, you should save your
absences for dire emergencies or serious illnesses. SIX ABSENCES WILL RESULT IN
AUTOMATIC FAILURE OF THE CLASS, including the two allowed absences. Arriving late to
class counts as one half of an absence.
Final grade
Your final grade will be calculated as follows:
Two exams (15% each)
3-2-1 Response Papers
Community-Based Participatory Research Project
Fieldnotes
Attendance and Participation
Grading Scale
A+ 98-100
A 92-97
A- 90-91

B+ 88-89
B 82-87
B- 80-81

C+ 78-79
C 72-77
C- 70-71

30%
15%
30%
15%
10%
D+ 68-69
D 62-67
D- 60-61

F <60

Students will be able to track their academic progress using Canvas.
Absence Due to Illness: If you are ill, please stay home, especially if you demonstrate
symptoms of influenza.
Classroom Conduct: You are expected to arrive to class on time. Do not arrive to class late or
leave class early (unless you speak with me and receive permission before class. Cell phones
should be turned off before class. Students who are texting, chatting, or doing work not related
to the course during class time may be asked to leave class. All students are expected to respect
one another. Comments that disparage a student’s race, national origin, religious or spiritual
identity, ethnic identity, gender identity or expression, sexual orientation, or ability, are not
acceptable. If you are unsure of what may be considered disrespectful, consult the instructor.
Audio or video recording is not permitted.
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Laptops and tablet devices are allowed but are only to be used for taking notes. Internet
browsers may not be open, and using email, instant messaging systems, Facebook, Twitter, etc,
is not allowed. Students violating these rules will be asked to no longer bring their laptops to
class.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Health Professions/Anthropology
Course Title: CMH 350: Theoretical Perspectives in Community Health
Transcript title (limited to 30 characters): Theor Persp Comm Health
Faculty Sponsor/Instructor: Nancy Niles/Shan-Estelle Brown
Requested Course Number (please coordinate with Registrar): CMH 200
Number of credits: 4
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
Understanding, researching, and addressing community health needs requires deeply exploring
the myriad root causes of health inequity. In this course, students will engage with theories for
understanding social difference that are directly related to health inequality and drive health
disparities in varying contexts. Paying specific attention to structural racism, policy, economics,
history, and power, students will develop a deeper understanding of why and how health
disparities persist, better suiting them to consider avenues of social change.

Grading:

standard letter grade

Is this course repeatable for credit:
Prerequisites: CMH 350

credit/no credit
Y

N
Co-requisites:

Course counts toward the Community Health major/minor concentration

Y

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH A SYLLABUS]:
See attached
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

This course allows students to deeply examine theories related to health disparities. Through
readings, presentations, and papers, students will apply their theoretical knowledge to a topic of
their choice to demonstrate how their own work will be informed by existing theoretical
paradigms

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

During which semester are you hoping to first offer the course?

Every semester

More than 1/semester

Spring 2023

Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate?
No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Those teaching this course will be expected to have expertise in the areas of public health, community health, and/or
global health.

What are the learning outcomes for this class?
Student Learning Outcomes:
Upon completing this course, students will be able to:
1. Identify theories useful in understanding “root causes” of health inequality
2. Describe political economy of health, biopolitics, critical race theory, and other important
theoretical paradigms.
3. Critique main propositions of theories learned in the course.
4. Apply theoretical concepts to research and synthesize key theoretical findings with
empirical results.

What methods will you use to evaluate whether the learning outcomes have been met?
Attendance and Participation 10%
Analytical Summaries 35%
Leading Seminar 30%
Final Papers 25%
Grading Scale
A+ 98-100 B+ 88-89 C+ 78-79 D+ 68-69 F <60
A 92-97 B 82-87 C 72-77 D 62-67
A- 90-91 B- 80-81 C- 70-71 D- 60-61

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

CMH 350:Theoretical Perspectives in Community Health

Course Description
Understanding, researching, and addressing community health needs requires deeply exploring
the myriad root causes of health inequity. In this course, students will engage with theories for
understanding social difference that are directly related to health inequality and drive health
disparities in varying contexts. Paying specific attention to structural racism, policy, economics,
history, and power, students will develop a deeper understanding of why and how health
disparities persist, better suiting them to consider avenues of social change.

Course Objectives
This course allows students to deeply examine theories related to health disparities. Through
readings, presentations, and papers, students will apply their theoretical knowledge to a topic of
their choice to demonstrate how their own work will be informed by existing theoretical
paradigms.

Student Learning Outcomes:
Upon completing this course, students will be able to:
1. Identify theories useful in understanding “root causes” of health inequality
2. Describe political economy of health, biopolitics, critical race theory, and other important
theoretical paradigms.
3. Critique main propositions of theories learned in the course.
4. Apply theoretical concepts to research and synthesize key theoretical findings with
empirical results.

Readings
This course has several required readings, including selections from books and peer-reviewed
articles. Assigning readings are listed on the course calendar.

Methods of Evaluation
Students in this course will be evaluated based on participation, writing assignments, leading
course seminars, and completing a course research project. Final grades will be determined
based on the following:

Course Participation: Actively attending class and having prepared for the week.
Analytical Summaries: Students will provide weekly analytical summaries of the readings that
synthesize main concepts, critique theoretical and methodological choices, and propose novel
approaches to doing similar work. These assignments should demonstrate critical engagement
with the readings and not simply summarize the articles.
Leading Course Seminars: Once during the semester, students will lead the course seminar in a
small group of 3-4. This entails having thoroughly read the assigned readings and preparing a
small presentation that summarizes critical points and sparks discussion. The purpose of leading
the course seminar is to promote engaging dialogue and thought.
Final Paper: Students will write a final paper that applies a theoretical lens to a health topic of
their choice.

Evaluation Criteria
Course participation (10%): As a discussion seminar, attendance and active participation are
important components of this course. Students must complete the day’s assigned readings and
attend class to contribute to the discussion. Excessive absences will impact the course
participation grade.
Analytical Summaries (35%): Analytical summaries will be evaluated based on their critical
engagement of readings. Papers must be clearly written, organized, and free of grammatical and
spelling mistakes. Characteristics of an A grade include papers that are free from spelling and
grammatical errors, have logical sequence with an introduction and conclusion, synthesize main
arguments from the readings, and provide a critical response to the reading with the option of
putting readings in dialogue with other scholarly work. Students will choose which week they
intent on turning in analytical summaries, and must complete at least five. Summaries must be
3-5 pages, double spaced, using standard margins and font.
Leading Course Seminars (30%): Students will work in small groups of 3-4 to lead a course
discussion for 50—75% of the course meeting time. Leading course seminars will be graded
based on the group’s overall preparation, ability to promote and sustain course discussion,
methods used in sparking discussion and debate, quality of discussion questions, content used for
the seminar, and overall communication skills. Characteristics of an A grade include facilitating
discussion for at least half the course time, adding a new dimension not discussed in the
readings, having a prepared discussion outline and method for stimulating discussion, using
multimedia resources, and clearly presenting information.
Presenters should:
• Consider using software such as PowerPoint to guide presentation and discussion.
• Structure presentation by themes that tie together several articles, rather than going
through each article one by one.
• Locate the readings’ health perspective (or lack thereof). Provide a critique based on
previous course readings or suggestions from reviews.
• Propose a series of discussion questions to the class and work to include everyone in
the discussion.
• Keep an eye on the clock and direct the flow of discussion.
Presenters should not:

•
•
•

Split up readings amongst yourselves; all presenters should be prepared to talk about
the readings as a complete set.
Spend excessive time summarizing the articles one by one. Remember, we have all
read them already – take the discussion to the next level.
Use too much text on slides or having too many slides for the allotted time.

Final Paper (25%)
Individually, each student will apply a theoretical paradigm to a health topic of their choice. The
paper should:
1) Provide an overview of the health problem chosen.
2) Describe existing theoretical approaches to examining and addressing the problem.
3) Critique existing approaches.
4) Suggest how the student will apply in a novel way a theoretical perspective to examine
this problem.
5) Hypothesize potential outcomes and findings of using a theoretical perspective in the
proposed way applied to the health topic chosen.
Students will submit components of the paper to check for progress on weeks indicated in the
course calendar.
Grading Scale
A+ 98-100
A 92-97
A- 90-91

B+ 88-89
B 82-87
B- 80-81

C+ 78-79
C 72-77
C- 70-71

D+ 68-69
D 62-67
D- 60-61

F <60

Course Schedule (Subject to change):
Week 1: Introduction
Course overview
Chose presentation dates
Week 2: Debating how to Theorize: Structure Versus Agency
Readings:
Williams, Gareth H. "The determinants of health: structure, context and agency."
Sociology of Health & Illness 25, no. 3 (2003): 131-154.
Frohlich, Katherine L., and Louise Potvin. "Commentary: Structure or agency? The
importance of both for addressing social inequalities in health." International Journal of
Epidemiology 39, no. 2 (2010): 378-379.
Frohlich, Katherine L., Ellen Corin, and Louise Potvin. "A theoretical proposal for the
relationship between context and disease." Sociology of health & illness 23, no. 6 (2001):
776-797.

(Selections) Glanz, Karen, Barbara K. Rimer, and Kasisomayajula Viswanath, eds.
Health behavior and health education: theory, research, and practice. John Wiley &
Sons, 2008.
Week 3: Systems Approaches to Health Inequality
Due: Preliminary Paper Topics Idea
Readings:
The Social-Ecological Model: A Framework for Prevention:
http://www.cdc.gov/violenceprevention/overview/social-ecologicalmodel.html
Roux, AV Diez. "Complex systems thinking and current impasses in health disparities
research." American Journal of Public Health 101, no. 9 (2011): 1627-1634.
Krieger, Nancy. "Theories for social epidemiology in the 21st century: an ecosocial
perspective." International journal of epidemiology 30, no. 4 (2001): 668-677.
Marmot, Michael. "Multilevel approaches to understanding social determinants." Social
epidemiology (2000): 349-367.
Kawachi, Ichiro, and Lisa Berkman. "Social cohesion, social capital, and health." Social
epidemiology (2000): 174-190.
Week 4: Political Economy Part 1
Readings:
(Selections) Marx, Karl. The Marx-Engels reader. Vol. 4. New York: Norton, 1972.
Baer, Hans A., Merrill Singer, and John H. Johnsen. "Toward a critical medical
anthropology." Social science & medicine 23, no. 2 (1986): 95-98.
(Selections) Singer, Merrill, and Arachu Castro, eds. Unhealthy health policy: A critical
anthropological examination. Rowman Altamira, 2004.

Week 5: Political Economy Part 2
Readings:
(Selections) Harvey, David. A brief history of neoliberalism. Oxford University Press,
2005.
(Selections) Singer, Merrill, and Arachu Castro, eds. Unhealthy health policy: A critical
anthropological examination. Rowman Altamira, 2004.

Maskovsky, Jeff. "“Managing” the poor: Neoliberalism, medicaid HMOs and the triumph
of consumerism among the poor." Medical Anthropology 19, no. 2 (2000): 121-146.
Week 6: Political Economy Part 3
Readings:
(Selections) Navarro, Vicente. The political economy of social inequalities: consequences
for health and quality of life. Baywood Pub Co, 2000.
O'Daniel, A. A. (2008). "Pushing Poverty to the Periphery: HIV-Positive African
American Women's Health Needs, the Ryan White Care Act, and a Political Economy of
Service Provision." Transforming Anthropology 16(2): 112-127.
Singer, Merrill, Freddie Valentin, Hans Baer, and Zhongke Jia. "Why does Juan Garcia
have a drinking problem? The perspective of critical medical anthropology." Medical
Anthropology 14, no. 1 (1992): 77-108.
(Selections) Dawes, Daniel E. The political determinants of health. Johns Hopkins
University Press, 2020.
Week 7: Critical Race Theory
Due: Paper Outline and Bibliography
Readings:
(Selections) Crenshaw, Kimberlé. Critical race theory: The key writings that formed the
movement. The New Press, 1995.
Week 8: Intersectionality: Part 1
Readings:
Crenshaw, Kimberle. "Mapping the margins: Intersectionality, identity politics, and
violence against women of color." Stanford law review (1991): 1241-1299.
Davis, Kathy. "Intersectionality as buzzword A sociology of science perspective on what
makes a feminist theory successful." Feminist theory 9, no. 1 (2008): 67-85.
Brah, Avtar, and Ann Phoenix. "Ain’t IA Woman? Revisiting Intersectionality." Journal
of International Women's Studies 5, no. 3 (2013): 75-86.
Valentine, Gill. "Theorizing and Researching Intersectionality: A Challenge for Feminist
Geography*." The professional geographer 59, no. 1 (2007): 10-21.
Hankivsky, Olena. "Women’s health, men’s health, and gender and health: Implications
of intersectionality." Social science & medicine 74, no. 11 (2012): 1712-1720.

Week 9: Intersectionality: Part 2
Readings:
(Selections) Mullings, Leith, and Amy J. Schulz. Intersectionality and Health: An
Introduction. Jossey-Bass, 2006.
Bauer, Greta R. "Incorporating intersectionality theory into population health research
methodology: Challenges and the potential to advance health equity." Social science &
medicine 110 (2014): 10-17.
Rogers, Jamie, and Ursula A. Kelly. "Feminist intersectionality: Bringing social justice to
health disparities research." Nursing Ethics 18, no. 3 (2011): 397-407.

Week 10: Biopolitics Part 1
Readings:
(Selections) Foucault, Michel. "The history of sexuality. Volume one: An introduction."
(1980).
(Selections) Foucault, Michel, Mauro Bertani, Alessandro Fontana, François Ewald, and
David Macey. " Society Must Be Defended": Lectures at the Collège de France, 19751976. Vol. 1. Macmillan, 2003.
(Selections) Whitmarsh, Ian, and David S. Jones. What's the use of race?: modern
governance and the biology of difference. MIT press, 2010.

Week 11: Biopolitics Part 2
Readings:
(Selections) McWhorter, Ladelle. Racism and sexual oppression in Anglo-America: A
genealogy. Indiana University Press, 2009.
Krieger, Nancy, and Elizabeth Fee. "Man-made medicine and women's health: the
biopolitics of sex/gender and race/ethnicity." International Journal of Health Services 24,
no. 2 (1994): 265-283.
Fries, Christopher J. "Governing the health of the hybrid self: Integrative medicine,
neoliberalism, and the shifting biopolitics of subjectivity." Health Sociology Review 17,
no. 4 (2008): 353-367.
Week 12: Biopolitics Part 3
Readings:

(Selections) Agamben, Giorgio. Homo sacer: Sovereign power and bare life. Stanford
University Press, 1998.
Mansfield, Becky. "Race and the new epigenetic biopolitics of environmental health."
BioSocieties 7, no. 4 (2012): 352-372.
Ikemoto, Lisa C. "In the shadow of race: Women of color in health disparities policy."
UC Davis L. Rev. 39 (2005): 1023.
Kuzawa, Christopher W., and Elizabeth Sweet. "Epigenetics and the embodiment of race:
developmental origins of US racial disparities in cardiovascular health." Am J Hum Biol
21, no. 1 (2009): 2-15.
Week 13: Phenomenology and Critical Phenomenology
Readings:
(Selections) Good, Byron. Medicine, rationality and experience: an anthropological
perspective. No. 1990. Cambridge University Press, 1994.
Scheper-Hughes, Nancy, and Margaret M. Lock. "The mindful body: A prolegomenon to
future work in medical anthropology." Medical anthropology quarterly (1987): 6-41.
Lopez, Kay A., and Danny G. Willis. "Descriptive versus interpretive phenomenology:
Their contributions to nursing knowledge." Qualitative health research 14, no. 5 (2004):
726-735.
Willen, Sarah S. "Toward a critical phenomenology of “illegality”: State power,
criminalization, and abjectivity among undocumented migrant workers in Tel Aviv,
Israel." International migration 45, no. 3 (2007): 8-38.
Week 14: Embodiment
Readings:
Adelson, Naomi. "The embodiment of inequity: Health disparities in Aboriginal Canada."
Canadian Journal of Public Health/Revue Canadienne de Sante'e Publique (2005): S45S61.
Gravlee, Clarence C. "How race becomes biology: embodiment of social inequality."
American journal of physical anthropology 139, no. 1 (2009): 47-57.
Lende, Daniel H., and Alicia Lachiondo. "Embodiment and breast cancer among African
American women." Qualitative Health Research 19, no. 2 (2009): 216-228.
Roen, Katrina. "Intersex embodiment: when health care means maintaining binary sexes."
Sexual Health 1, no. 3 (2004): 127-130.

Krieger, Nancy, and George Davey Smith. "“Bodies count,” and body counts: social
epidemiology and embodying inequality." Epidemiologic reviews 26, no. 1 (2004): 92103.
Krieger, Nancy. "Methods for the scientific study of discrimination and health: an
ecosocial approach." American journal of public health 102, no. 5 (2012): 936-944.
Week 15: Present Final Papers
Due: Draft final paper for peer review

Week 16 (Final Exam week)
Due: Final Paper
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Health Professions/Anthropology
Course Title: CMH 497: Community Health Practicum
Transcript title (limited to 30 characters): Comm Health Practicum
Faculty Sponsor/Instructor: Nancy Niles/Shan-Estelle Brown
Requested Course Number (please coordinate with Registrar): CMH 497
Number of credits: 4
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
In this course, students will apply foundational concepts in community health through an internship experience
with a community-based organization that works to address pressing health problems locally.
Grading:

standard letter grade

Is this course repeatable for credit:
Prerequisites: None

credit/no credit
Y

N
Co-requisites:

Course counts toward the Community Health major/minor concentration

Y

Course is part of required core for major in Community Health per proposal.

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH A SYLLABUS]:
See attached
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The course is designed to provide a capstone experience for students in the Community Health major to:
• Apply principles learned in the classroom to professional settings
• Describe how community health topics play out in real-world settings
• Explain how your coursework and experience provided you professional and interpersonal skills relevant for
your career

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

During which semester are you hoping to first offer the course?

Every semester

More than 1/semester

Spring 2023

Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate?
No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Those teaching this course will be expected to have expertise in the areas of public health, community health, and/or
global health.

What are the learning outcomes for this class?
Student Learning Outcomes:
• Apply principles learned in the classroom to professional settings
• Describe how community health topics play out in real-world settings
• Explain how your coursework and experience provided you professional and interpersonal skills relevant for
your career

What methods will you use to evaluate whether the learning outcomes have been met?
Organizational Intro Paper
Mock Interview Assignment
Reflective Journal (4)
Site Visit
Community Partner Eval
Internship Hours
Final Reflection Paper

75 pts
75 pts
100 pts
50 pts
50 pts
50 pts
100 pts

Total points

500 pts

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

CMH 497: Community Health Practicum
“An internship is any carefully monitored work or service experience in which an individual has intentional
learning goals and reflects actively on what he or she is learning throughout the experience.”
The National Society for Experiential Education

CAMPUS CONTACTS:

LEARNING OUTCOMES:
In this course, students will apply foundational concepts in community health through an internship experience
with a community-based organization that works to address pressing health problems locally. Upon completing
this course and the internship, you will be able to:
• Apply principles learned in the classroom to professional settings
• Describe how community health topics play out in real-world settings
• Explain how your coursework and experience provided you professional and interpersonal skills relevant for
your career

CANVAS CLASSROOM:
All students will be registered on Canvas. Canvas is considered a virtual extension of the classroom where all course
information and assignments should be posted and submitted. A forms library is available in Canvas if a paper form is
needed. Also, check your Rollins email often for course updates. Finally, it is recommended that students visit Canvas
at least twice per/ week to complete assignments.
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ACADEMIC INTERNSHIP GRADE CALCULATION
In order to make an accurate and complete assessment of each student’s efforts and abilities, course grades
are determined by a variety of measures. Credit (CR) or No Credit (NC) will be the final grade for the
course. 75 % and higher will merit a CR for the course. However, completion of the registered internship
hours, a satisfactory Community Partner Evaluation, and the Final Reflection Paper are mandatory to
receive academic credit for the course. No late or make-up assignments will be accepted without prior
permission from the Instructor. All grades will be posted in the Canvas Grade Book.

MEASURE
Internship Learning
Assignments

EXPLANATION

•
•

Organizational Introductory Paper
Mock Interview Assignment

75 pts.
75 pts.

Reflective Journals

•

(4) Reflective Journals

100 pts.

Internship
Performance

• Site Visit
• Community Partner Evaluation
• Internship Hours
100 pts.
• Final Reflection Paper

Final Paper

TOTAL

50 pts.
50 pts.
50 pts
100 pts.

Points assigned = 500 pts.

ORGANIZATIONAL INTRODUCTORY PAPER
PURPOSE OF ORG. INTRODUCTORY PAPER:
An Organizational Introductory Paper describes the organization as a whole and your place within the
organization.
GUIDELINES FOR WRITING ORG. INTRODUCTORY PAPER:
The following guidelines will be strictly enforced. Late papers will not be accepted. The student will be
required to rewrite the paper if they do not adhere to the guidelines. Rewrites must be submitted within 24
hours after notification or the student will receive a 5-point deduction for every day that it is late.
The Organizational Introductory Paper is due on February 22nd. Introductory Paper should be a minimum
of two (2) pages, typed and double-spaced, with Times New Roman text, 1” margins, and 12-point font.
The Introductory Paper must address the topics below, and use “headings” to divide each topic within your
paper (i.e. Mission; Client/ Customers; Products/ Services; Key Personnel; My Exposure):
•
•
•
•
•

The mission of the organization
The clients/customers of the organization
The product/service of the organization
The key individuals with whom you will be working
Areas of the organization to which you will be exposed
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GRADING OF ORGANIZATIONAL. INTRODUCTORY PAPER: 75 points
The Organizational Introductory Paper is required to receive credit for the course.
Satisfactory assessment of the Organizational Introductory Paper is based on:
•
•
•
•

Comprehensive background knowledge relating to the internship organization (i.e. Mission,
Clients/Services, problem of focus).
Clear understanding of your role/ responsibilities, and that of others you will be working with.
An understanding of what you will be exposed to throughout the experience.
Adherence to the writing guidelines for Org. Introductory Paper & timely completion.

REFLECTIVE JOURNALS 100 points
PURPOSE OF REFLECTIVE JOURNALS:
The Reflective Journals are the primary place for demonstrating meaningful reflection as you address the
Learning Objectives; resolve problems and challenges, and document observations and feelings relating to
your internship. The goals of the reflective journal are:
•
•
•

To provide a forum for deep reflection on the internship experience (i.e. observations, projects/
tasks, challenges, etc.).
To provide an opportunity to highlight the progress towards achieving the intern’s Learning
Objectives.
To provide a venue for the Internship Instructor’s constant monitoring, coaching, and assessment of
the internship experience.

GUIDELINES FOR WRITING REFLECTIVE JOURNALS:

The following guidelines will be strictly enforced. Late papers will not be accepted. The student will be
required to rewrite the journal if they do not adhere to the guidelines. Rewrites must be submitted within 24
hours after notification or the student will receive a 5-point deduction for every day that it is late.
Reflective Journals should be a minimum 300 words, typed and double-spaced, with Times New Roman
text, 1” margins, and 12-point font. The journal must address the topics below, and use “headings” to
divide each reflection topic within your journal (i.e. Specific Tasks; Learning Objectives; Challenges &
Resolutions; etc.):
• Specifics about jobs/tasks/projects accomplished, and how classroom knowledge has helped
accomplish those goals?
• Progress towards achieving Learning Objectives; what did you learn and how did you learn it?
• Problems encountered with job assignments or work environment, and efforts towards resolution.
• Describe what is most impressive about your internship to date.
• Expectations for the following weeks.
Tip: It is recommended that you keep a daily log that documents your experience. Set aside at least 20
minutes, preferably at the same time each day, to write. Make writing in the journal a “habit”, or the
weeks will fly by and you will have little record of your experience for future reflection. Consider
addressing the following questions daily:
1. What did I learn today?
2. What challenges or frustrations did I encounter today?
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3. How did I use critical thinking or problem-solving to address this issue?
Please make certain that the Internship Instructor receives the journal byy11:59 pm on the dates indicated
below:
•
•
•
•

Reflective Journal # 1 – due March 1st
Reflective Journal # 2 – due March 15th
Reflective Journal # 3 – due April 5th
Reflective Journal #4 – due April 30th

GRADING OF REFLECTIVE JOURNALS:
Satisfactory assessments of the Reflective Journal are based on:
• Evidence of thoughtful reflection, critical thinking, problem solving, complex interpretation.
• Consistent reference towards achieving the Learning Objectives.
• Demonstrated awareness of self in the work environment and the role of others.
• Adherence to the writing guidelines for Reflective Journals & timely completion.

TIME SHEETS
PURPOSE OF TIME SHEETS:
The purpose of the time sheet is to help monitor the student’s contact hours at the internship site. The more
contact that you have at the internship site; there is a greater opportunity for you to learn more about the
organization, industry, and/ or career field. This can be completed using Excel.

GUIDELINES FOR THE TIME SHEETS:

The following guidelines will be strictly enforced.
At the top of each reflective journal students are expected to include a cumulative count of all hours
worked up until that date.
It is the student’s responsibility to keep an accurate account of the time spent at the job site or in job related
activities. Travel time to and from the internship is not to be included in the hours. Generally, lunches are
not included, however, if the lunch is a “working” lunch, then the student may report those hours. All
required internship hours must be completed by 11:59 pm on May 7th. If the required internship hours are
completed prior to the end of the semester, the student is still responsible for completing the academic
assignments by the due dates.
The student must work at the internship site or in job related activities off-site, for a minimum of 40 hours
per/ registered course credit (see chart below):
ACADEMIC
CREDITS
2
3
4

INTERNSHIP HOURS
PER/ WEEK
6-8
9-11
12-15

TOTAL INTERNSHIP
HOURS
80
120
160

Tip: It is recommended that you keep a daily log that documents your internship hours. At the
conclusion of the semester you will be required to turn in documentation of all hours worked throughout the
semester.
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The student’s internship site supervisor will be asked to include the student’s total hours worked in both
their mid-term and final evaluations. For that reason, it is imperative the student provides their supervisor
with an accurate account of their hours throughout their internship.

Site Visit, Meeting, or Call with Internship Supervisor:
PURPOSE OF SITE VISIT, MEETING, OR CALL:
The faculty supervisor will have a site visit, meeting, or call with the supervisor to discuss the work and
goals for the rest of the semester. The goals are:
•
•

To gather systematic feedback on the progress of the internship to date.
To reassess and plan for the second half of the internship.

GRADING OF SITE VISIT:
The evaluation is part of your Internship Performance measure and worth a total of 50 points.

EMPLOYER & STUDENT EVALUATIONS
PURPOSE OF THE EVALUATIONS:

The evaluations are assessment tools for the Site Supervisor and Student to provide their feedback
regarding the internship experience. The Site Supervisor is strongly encouraged to discuss the
evaluation with the student.
GUIDELINES FOR THE EVALUATIONS:
The following guidelines will be strictly enforced.
Electronic evaluations are now available for the Employer and Student Performance Evaluation forms. An
email link to access the evaluation will be sent to both the Site Supervisor and the student within the final 23 weeks of the internship. Both evaluations are required to receive course credit, and it must be submitted
with your final paper on or before May 3rd at noon.
It is the student's responsibility to ensure that
the Site Supervisor has completed a Performance Evaluation on their behalf. Please remember that you
must receive an overall satisfactory evaluation to receive academic credit for the internship course. Finally,
it is strongly encouraged that you write a “Thank You” letter to your Site Supervisor for the internship
experience. Please contact your Internship Instructor or the Office of Career Services if you need
information on how to write a “Thank You” letter.
GRADING OF EVALUATIONS:
The Employer Evaluation is part of your Internship Performance measure, which is worth 50 points of
your grade. A satisfactory rating from your Site Supervisor is required to receive credit for the course,
and the Employer Evaluation is worth a total of 30 points. The Student Evaluation is part of your Final
Paper. The Student Evaluation is worth 50 points of the 100 points of your paper.
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MOCK INTERVIEW ASSIGNMENT
For this assignment you will be asked to reflect on your experience in relation to how you would discuss
your experience in an interview setting. The instructor will provide a list of potential interview questions for
you to answer. You will videotape yourself on your phone and upload to the Canvas inbox. This should
be completed by May 1st. it is worth 75 points.
GUIDELINES FOR THE MOCK INTERVIEW ASSIGNMENT:
Using this tool students will perform a mock interview articulating their skills and experiences gained
during their internship and Rollins experience. Each answer must thoroughly explain a learning experience
from their internship and how it relates back to the interview question.

FINAL REFLECTION PAPER
PURPOSE OF THE FINAL REFLECTION PAPER:
Where the Reflective Journals are your ongoing record of specific analysis, the final paper provides an
opportunity to reflect on the entire internship experience. The final reflection paper should summarize your
learning, assess overall success in achieving your Learning Objectives, and highlight any additional insights
about the organization or career field. The goals of the final reflection paper are:
•
•

To provide an opportunity for the student to reflect on and synthesize the full experience, and to
analyze personal and professional effectiveness.
To facilitate closure of the internship experience.

GUIDELINES FOR THE FINAL REFLECTION PAPER:
The following guidelines will be strictly enforced. Late papers will not be accepted. The student will be
required to rewrite the final paper if they do not adhere to the guidelines. Rewrites must be submitted
within 24 hours after notification or the student will receive a 50-point deduction for every day that it is late.
Prior to completing the final paper, you must complete the Final Paper Quiz in Canvas. The Final
Reflection Paper is due May 3rd. The Final Reflection Paper should be a 750 words, typed and doublespaced, with Arial text, 1” margins, and 12-point font. The final paper must address the topics below, and
use “headings” to divide each reflection topic within your paper (i.e. Company’s Strengths & Weaknesses;
Learning Objectives; Challenges & Resolutions; etc.):
The final paper must include:
•
•
•
•
•
•
•
•

Your observations of the organization’s strengths and weaknesses
Your perceived strengths and weaknesses
What was your biggest challenge during this internship?
What skills do you wish you had acquired before beginning this internship that would have made it
easier for you to complete assigned tasks?
How were you able to apply classroom knowledge to your internship experience?
How can you (or other interns) utilize this experience when re-entering the classroom or
workplace?
What characteristics would the ideal intern possess to excel at this internship site?
How has this internship solidified or changed your career focus?

If a student is receiving major or minor credit for the internship, it is the student's responsibility to discuss
additional requirements with the respective department or program chair.
GRADING OF FINAL REFLECTION PAPER:
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The Final Reflection worth 100 pts.
Satisfactory assessment of the Final Reflection Paper is based on:
•
•
•

Demonstrated ability to synthesize and analyze the experience.
Demonstrated awareness of self as an experiential learner.
Adherence to the Final Paper guidelines.
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Bachelor’s in Public Health
Prepared for the Hamilton Holt
School at Rollins College
July 2020

In the following report, Hanover assesses demand for
bachelor’s degree programs in Public Health, specifically
highlighting demand trends within Florida and the
Southeast. This report includes an examination of
student and labor market demand, and an analysis of
potential competitor programs.

Executive Summary
Degree Completions Analysis
Labor Market Analysis
Competitor Analysis

HIGHER EDUCATION

RECOMMENDATIONS
Based on an analysis of degree completions, labor market demand, and market competitors, Hanover recommends that Rollins College Hamilton Holt School:

Most of the proposed program’s Florida competitors are major public universities that offer accelerated bachelor’s-to-master’s pathways for their bachelor’s
in public health students. On the other hand, few of the bachelor’s programs offered by small liberal arts institutions within Rollins’s broader region offer this
type of integrated bachelors-to-master’s progression. If Rollins were to develop such an option for its Holt School program it could be competitive with
regional offerings at large universities and help to distinguish its program from programs offered by smaller institutions.

Most bachelor’s programs offered by major universities, including three of the four largest Florida competitors, are CEPH-accredited. Few programs offered
by the smaller colleges and universities included in the benchmarking analysis have obtained CEPH accreditation. Given that Rollin’s MPH is “designed to
meet the requirements of the Council on Education for Public Health (CEPH)” (Graduate Catalog, 122), the College may wish to consider seeking
accreditation to increase its competitiveness in the discipline.

While national and regional student demand indicators are promising and new programs appear to be attracting students in Florida, the statewide market is
becoming more competitive. For instance, University of Florida and UF Online are offering a fast-growing public health-aligned bachelor’s program in
community health. Florida Gulf Coast University recently suspended its Bachelor of Science in Community Health, which had 73 conferrals in 2018. The
university has referred interested students to its new Bachelor of Science in Public Health, which graduated its first cohort in 2019. Given that other
institutions have also recognized bachelor’s degrees in public health as a strong prospect, Rollins should endeavor to act quickly if it plans to compete.

HIGHER EDUCATION

KEY FINDINGS

While student demand is strong and smaller Florida programs have been
able to compete with established ones, the statewide market for degrees
is growing more saturated. Many of these new programs have only begun
conferring degrees within the past five years. While new competitors like
for-profit South University remain small, expanded offerings at University
of Florida and UF Online are growing rapidly. Moreover, a new program at
Florida Gulf Coast University conferred its first bachelor’s degrees in 2019.
Graduates of a bachelor’s program in public health should find a strong
relevant job market across geographic levels. Demand for medical and
health services managers is expected to be particularly strong, though
employment opportunities in smaller occupations like community health
workers are expected to grow more quickly.
Benchmarked programs in Florida tend to be accredited by the Council
on Education for Public Health (CEPH) and offer their degrees with a 4+1
style pathway to a master’s degree. Meanwhile, most benchmarked
programs offered by liberal arts institutions in the Southeast are not
CEPH-accredited and do not offer accelerated MPH tracks.
Benchmarked programs do not put a strong emphasis on health
leadership, so Holt can distinguish itself by adding a “Health Leadership”
concentration and drawing from its existing Health Services Leadership
program. Among benchmarked competitors only the University of South
Florida Health Scholars program has a similar leadership emphasis.

HIGHER EDUCATION

Labor Market Growth Rate, 2016-2026

There are relatively few bachelor’s-level public health programs in
Florida, and student demand for such programs is strong regionally and
nationally. Historically, the bachelor’s level market in public health has
been dominated by the University of South Florida, which has recently lost
market share to approximately a half dozen smaller programs across the
state. The overall size of the state’s public health bachelor’s degree
contingent has remained stable from 2014 to 2018.

REGIONAL BENCHMARK ANALYSIS
Comparison of Southeast regional completions and relevant labor market to all
completions and all occupations in the region.

Emerging Program

High Growth Program

23.3%, 40.1%

11.1%
Regional
Average, All
Occupations

Low Growth Program

Established Program

1.2%
Regional Average, All Bachelor’s Programs

Annualized Degree Completions Growth Rate, 2014-2018

Average annual percent growth in bachelor’s-level
public health conferrals nationwide from 20142018. The average rate of growth for all bachelor’s
degrees was just 1.5 percent.
Projected increase in national
occupational
employment in fields closely aligned with a
bachelor’s in public health. Then workforce as a
whole is expected to grow by 5.2 percent.
Of the four major Florida bachelor’s-level public
health programs that conferred degrees in 2018,
three are CEPH-accredited.

ANALYSIS

SOUTHEAST DEGREE COMPLETIONS
Regional distribution of degree completions from 2014 to 2018
3,000

68

2,500
2,000

27
253

14
252

1,500
1,000
500

969

976

Student demand for undergraduate degrees in public health is strong
regionally and nationally.

102

81

339

361

1,315

1,225

345
1,141

648

792

875

1,040

1,157

2014

2015

2016

2017

2018

0
International Public Health/International Health
Public Health, Other
Public Health Education and Promotion
Public Health, General

TOTAL DEGREE COMPLETIONS
Aggregate degree completions by geographic level (2018)
Florida

Southeast

National

362

1,157

6,839

Public Health Education and Promotion

0

1,225

3,058

Public Health, Other

0

361

1,453

International Public Health/International Health

0

81

362

362

2,824

11,712

Growth Rate, Observed Fields

-0.8%

10.6%

14.7%

Growth Rate, All Fields

2.0%

1.7%

1.5%

Public Health, General

Total Completions, Observed Fields

Source: IPEDS

HIGHER EDUCATION

BPH-related programs grew at an annualized rate of 10.6 percent
regionally and 14.7 percent nationally between 2014 and 2018, compared
to average rates of 1.7 percent and 1.5 percent, respectively. Furthermore,
the number of BPH-related programs in the Southeast increased from 43
in 2014 to 77 in 2018.

Conferrals in Florida have declined slightly, but that is largely driven by
changes to the University of South Florida (USF) BPH program.
USF accounted for around 81 percent (294 of 362) of statewide BPH
conferrals in 2018. However, it represented an even larger share of
statewide conferrals in 2014, when 93.8 percent (351 of 374) of all BPH
degrees in Florida were conferred at USF. So while USF’s conferrals
decreased between 2014-2018, new programs emerged across Florida.
Notable new offerings include the University of Tampa’s program, which
saw an annualized growth rate of 9.4 percent, and the University of Florida
which conferred 24 degrees in its first year. There may be more of a
market for bachelor’s degrees in public health in Florida than the -0.8
percent annualized growth rate suggests.
In the last 20 years, prominent organizations have called for an increase
in public health education for undergraduates.
In 2003, the National Academy of Medicine (NAM) recommended that “all
undergraduates should have access to education in public health.” In
response, a Consensus Conference on Undergraduate Public Health
Education met in 2006 to create a roadmap for undergraduate public
health education. These events prompted more coordinated efforts to
standardize bachelor’s degree programs in public health, leading to the
Council on Education for Public Health (CEPH) issuing baccalaureate
accreditation in 2013.

MAJOR SOUTHEAST GENERAL PUBLIC HEALTH PROGRAMS
Map displays all IPEDS Southeast Region programs reporting more than 15 BPH conferrals in 2018. Bubble size corresponds to 2018 conferrals, which are
shown in each institution’s label. Darker shades of blue indicate stronger growth from 2014 to 2018, while red shades indicate declining conferrals.

ANALYSIS
While University of South Florida is
the largest program in the southeast,
with 294 conferrals in 2018, Florida
BPH programs are underdeveloped
compared to the region at large. The
two
other
Florida
programs
conferred 33 and 24 bachelor’s
degrees in public health in 2018.
States with significantly smaller
populations,
including
North
Carolina and South Carolina,
support annual BPH cohorts similar
to Florida’s totals for this degree.
Moreover, as indicated by the
predominance of blue shades on the
map, most public health bachelor’s
programs have seen stable to
growing conferrals in recent years.

Source: IPEDS, Map created using Tableau
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Data from the Association of Schools
& Programs of Public Health also
show a dearth of general undergraduate programs in Florida. They
list only the three institutions shown
on the map as Florida providers of
general public health bachelor’s
degrees. UF Online offers a growing
Community Health Promotion major
that is likely to compete with
generalist programs, though it is
listed under the Community Health
and Preventative Medicine CIP code.

FLORIDA CURRENT & PROJECTED EMPLOYMENT
State BPH-related positions as of 2016 and 2026 (projected)

18,000

Graduates of bachelor’s in public health programs should expect a
favorable job market.

16,220

16,000
14,000

12,910

Public health-related occupations available to bachelor’s degree holders
are projected to grow faster than average across geographic levels.
Community Health Workers in particular are projected to see strong growth
in Florida, as relevant positions are projected to grow at a rate of 28.0
percent from 2016 to 2026.

12,000
10,000
8,000
6,000

3,360

4,000

4,070
2,360

3,020

Public health workers see higher job satisfaction and earn higher wages
in the private sector, likely leading to shortages in the public sector.

2,000
0
Medical and Health
Services Managers

Health Educators
2016

Community Health
Workers

2026

TOTAL LABOR MARKET
Aggregate projected employment growth by geographic level
Florida

Southeast

National

Estimated Employment (2016)

18,630

94,140

529,900

Projected Employment (2026)

23,310

114,080

615,500

Total Annual Openings, Observed Occupations

2,350

11,010

58,400

Employment Growth, Observed Occupations

25.1%

21.2%

16.2%

Employment Growth, All Occupations

15.7%

11.1%

5.2%

Source: Projections Central
Note: Due to data update schedules, national data refer to the period 2018 to 2028.
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ANALYSIS

The 2017 Public Health Workforce Interests and Needs Survey (PH
WINS), launched by the de Beaumont Foundation, found that a “large
proportion of workers are considering leaving their jobs” with public health
agencies due to “dissatisfaction with pay, lack of opportunity for
advancement, and [poor] workplace environment.” The de Beaumont
Foundation also notes a reluctance among younger public health graduates
to work for governmental agencies for the same reasons, causing an
impending shortage of public sector workers.
Individuals usually need an MPH to become an epidemiologist, whereas
other career options are available to both BPH and MPH degree holders.
According to the Bureau of Labor Statistics (BLS), epidemiologists need at
least a master’s degree, most frequently in public health with a
concentration in epidemiology. Some epidemiologists, particularly those
who work in a clinical capacity, hold a doctoral degree. With these
requirements in mind, Hanover has excluded epidemiologists from this
analysis. However, graduates could pursue that career with additional
education beyond the bachelor’s degree.

TOP PUBLIC HEALTH-RELATED OCCUPATIONS
State public health-related positions by job title.

ANALYSIS
Florida job postings for public health-related fields are overwhelmingly
concentrated in the medical and health services manager field.

14,544

Medical and Health Services Manager

155

Health Educators

50

Community Health Workers

0

In cases where ads specify a degree requirement, the most commonly
sought credential is the bachelor’s degree and the largest employers by job
postings volume are health care providers. As indicated by the “Top
Certifications” analysis, many ads seek Registered Nurses with additional
training in public health.

EDUCATION REQUIREMENTS
4,000

8,000

12,000

16,000

6.6%

3.5%
21.7%

Associate's Degree

TOP CREDENTIALS AND SKILLS
Top Skills
▪
▪
▪
▪
▪
▪
▪
▪

Health/Wellness
Long-Term Care
Spanish
Teaching/Training, Job
Presentation
Computer Programming/Coding
Managed Care
Medical Terminology

▪
▪
▪
▪

Registered Nurse (RN)
Certification in Cardiopulmonary
Resuscitation (CPR)
Basic Life Support (BLS)
Licensed Practical Nurse (LPN)
Advanced Cardiac Life Support
Certification (ACLS)
Project Management Professional
(PMP)

Note: For this analysis, Hanover retrieved job postings data for public health-related positions
in Florida from JobsEQ, a proprietary database providing real-time job postings aggregated
from thousands of websites. All data reflect the 180-day period as of July 2020.
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Bachelor's Degree

Top Certifications
▪
▪

High School Diploma or Equivalent

9.5%
58.6%

Master's Degree
Doctoral or Professional Degree

Note: 4,633 listings did not specify educational attainment requirements.

TOP FLORIDA EMPLOYERS
▪

HCA

▪

Consulate Healthcare

▪

Humana

▪

Adventist Health
System

▪

WellCare

▪

Baycare

▪

Baptist Health
System

▪

UnitedHealth Group

▪

Cleveland Clinic

FLORIDA MARKET SATURATION

NEW COMPETITOR PROGRAMS

Within the state, do competitive conditions support an additional BPH program?

University of South Florida’s program has seen declining enrollment as
newer programs expand and gain market share.
The table below tracks general public health conferrals among Florida
institutions as well as conferrals in the growing, public health-aligned field
of Community Health and Preventative Medicine.
This expanding field is “designed for students with a primary interest in
community health education or worksite health promotion.” Florida Gulf
Coast University has terminated its Community Health BS and introduced a
Bachelor of Science in Public Health which graduated its first cohort in 2019.

-0.8%, 31.6%

40%

Programs Offered Growth
Rate

As shown in the chart to the right, the number of Florida institutions
reporting bachelor’s conferrals in public health has grown rapidly in recent
years, while conferrals have remained stable.

20%

Competitive conditions may
cause an oversupply of existing
programs

Competitive conditions support a
new degree program

Competitive conditions are
unsuitable to support a new
program

Student demand exists, but may
be satisfied by existing programs

0%

-20%

-40%
-40%

-20%

0%

20%

40%

Degree Completions Growth Rate

PUBLIC HEALTH AND PUBLIC HEALTH-ADJACENT PROGRAMS IN FLORIDA
CIP Code/Institution
Public Health, General
South University-Tampa

2014

2015

2016

2017

2018

Average Annual
Percent Change

Average Annual
Numeric Change

374

385

350

349

362

-0.8%

-3

--

--

--

0

1

--

---

South University-West Palm Beach

--

--

--

0

4

--

The University of Tampa

23

31

27

23

33

9.4%

3

University of Florida

--

--

--

--

24

--

--

University of Miami

--

1

4

3

6

--

--

University of South Florida-Main Campus

351

353

319

323

294

-4.3%

-14

Community Health and Preventive Medicine

36

141

212

205

253

283

19.0%

Florida Gulf Coast University

36

48

67

48

73

19.3%

9

Rasmussen College-Florida

--

--

--

13

32

--

--

105

148

99

152

141

7.6%

9

University of Florida
University of Florida-Online
Grand Total
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0

16

39

40

37

N/A

9

515

597

555

602

645

5.8%

33

CREDIT REQUIREMENTS

51

Benchmarked BPH programs require students to complete an
average of 51 in-major credits to earn the degree. The BS at
College of Charleston requires the most in-major credits at 68,
whereas the University of Miami requires only 33 in-major
credits.

ESTIMATED FOUR-YEAR TUITION
Estimated four-year tuition ranges from $12,608 at the University of South
Florida to $220,800 at Emory University. The rates below reflect resident
tuition rates for the College of Charleston, the University of Florida, and the
University of South Florida. They do not include financial aid.
$220,800

Emory

$208,320

Miami

CURRICULUM

$175,680

Agnes Scott

$159,808

Meredith

Benchmarked programs typically require students to complete a
University or College general education course sequence, math
and science courses, public health-specific courses, courses in
sociology, and several electives.

$130,360

Barton

Average

$116,981

Tampa

$115,208
$58,400

Benedict

SPECIALIZATIONS
Only two benchmarked institutions, the University of South
Florida (USF) and Meredith College, offer students
specialization options in their BPH curricula. USF students can
choose to specialize in Environmental and Occupational Health,
Global Health, Health Education, Infection Control, or Nutrition.
Meredith students can choose from concentrations in Biological
Sciences, Social and Behavioral Sciences, and Policy and Ethics.

PATHWAY PROGRAMS
Three benchmarked institutions, all in Florida, offer pathway
programs between their bachelor’s degree and a master’s in
public health. These pathways are all structured as “4+1”
programs, allowing students to complete both degrees in five
years.

HIGHER EDUCATION

$50,072

College of Charleston*
South Florida*

$25,640

Florida*

$25,520
$0

$50,000

$100,000

$150,000

$200,000

DELIVERY FORMAT
Only the University of South Florida
allows students to complete their BPH
online; all programs offer on-campus
delivery

Three of the four Florida bachelor’s
programs are accredited by the Council on
Education for Public Health (CEPH)

$250,000

SAMPLE COURSEWORK

INTERNSHIPS AND EXPERIENTIAL LEARNING

The following represents required in-major courses for the Bachelor’s
of Public Health program at the University of Tampa and the College of
Charleston.

The following are notable examples of experiential learning opportunities
offered by benchmarked competitors.

University of Tampa
FOUNDATIONAL COURSES
Introduction to Public Health
Global Disparities in Environmental Health
Qualitative Research Methods
Biostatistics
Research Methods in Health Education/Promotion
Principles of Epidemiology in Exercise/Public Health
Health Education Theory and Strategies
Program Planning & Evaluation in Health Promotion and
Education
Public Health Management and Leadership
Internship in Public Health

USF Health Scholars
Program
Provides opportunities for
conference attendance and
leadership development.

University of Tampa
Required Internship
At least six credits of
internship must be completed
as volunteer work at local
public health agencies.

Agnes Schott College
The Bevier Summer Public
Health Internship Program
funds student internships at
the Center for Disease Control
and leading organizations.

Benedict College
All students complete 120
hours of service learning and
conduct either a research
project or program evaluation
capstone project.

College of Charleston
All students must complete
either an internship or an
independent study.

Emory University
Students have the opportunity
to complete a study abroad
program in Paris.

REQUIRED CORE CREDITS
70

College of Charleston (B.A.)

60
50
40

REQUIRED COURSES

30

Introduction to Cell and Molecular Biology (+ lab)
Evolution, Form, and Function of Organisms (+ lab)
Human Anatomy and Physiology I/II
Health Communications
Introduction to Public Health
Global Health
Epidemiology
(Math requirement)
(Research Methods requirement)
Internship or Independent Study

20

33

41

44

47

50

52

10
0

Major Semester Credits

HIGHER EDUCATION

54

57

57

60

Benchmarked programs are offered by institutions located in Florida.

Institution

Program

Concentrations

Major Credits

University of Florida
Gainesville, FL

Bachelor of Public
Health

--

60

University of Miami
Coral Gables, FL

Bachelor of Science
in Public Health

--

33

University of South
Florida
Tampa, FL

• Environmental and
Occupational Health
Bachelor of Science • Global Health
in Public Health
• Health Education
• Infection Control
• Nutrition

University of Tampa Bachelor of Science
Tampa, FL
in Public Health

--

Source: Institutional websites (see embedded hyperlinks)
*Semester full-time rate ($14,401) multiplied by eight semesters
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54

44

Accelerated Tracks?

Estimated
Four-Year Tuition

Notable Features

• The program is designed as a pre-professional
major, so students are generally already planning
to pursue a graduate degree
$25,520 (resident) • UF does not offer formal concentrations, but
Bachelor’s to MPH
$114,632
students must complete between six-nine hours of
Combined Degree (4+1)
(nonresident)
“specialty electives”
• Program is offered by the UF College of Public
Health & Health Professions
• CEPH accredited
• One of just 12 standalone public health
baccalaureate programs in the United States and
the only one currently in Florida
BSPH to MPH 4+1
• There are no formal concentrations, but students
$208,320
Program
focus around core areas of epidemiology,
environmental health, social and behavioral health,
global health, and health policy
• CEPH accredited
• Public health majors can apply to the elite “Health
Scholars” program that allows students to
$25,640 (resident)
complete leadership opportunities, attend public
Fast Track MPH/MSPH
$69,296
health conferences, and conduct research
for USF Honors Students
(nonresident)
• Students can complete this degree in person or
online
• CEPH accredited

--

$115,208*

• Students complete a minimum of six credits of
internship field placements
• Students in the program complete community
service hours by volunteering with public health
agencies in the community; examples include
conducting respiratory and other health screenings
at community health fairs

Benchmarked programs are offered by liberal arts colleges and other smaller institutions located in the Southeast region.

Institution

Program

Agnes Scott College
Decatur, GA

Major in Public
Health

Barton College
Wilson, NC

Bachelor of Science
in Health
Promotion

Benedict College
Columbia, SC

Major in Public
Health

Concentrations

--

52

57-61

--

Source: Institutional websites (see embedded hyperlinks)
*Calculated by multiplying semester rate ($7,300) by eight semesters
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Major Credits

57

Accelerated Tracks?

--

--

--

Four-Year Tuition

Notable Features

$175,680

• Agnes Scott provides students many opportunities
to complete internships, including at the Bevier
Summer Public Health Internship Program which
places students in intern positions at organizations
such as the CDC or the Georgia Department of
Public Health
• Students work with a public health adviser to plan a
personalized course of study

$130,360

• Barton notes that the major “prepares students
interested in graduate and/or professional school
to be competitive candidates for several healthrelated programs,” but does not advertise a formal
pathway program

$58,400*

• Special attention is given to public health issues
that pertain to the African American population
• Every student is required to complete at least 120
hours of service learning
• All students are required to present a Senior
Research and/or a Program Evaluation Paper prior
to graduation

Benchmarked programs are offered by liberal arts colleges and other smaller institutions located in the Southeast region.

Institution

Program

Concentrations

College of Charleston
Charleston, SC

BA/BS in Public
Health

Emory University
Atlanta, GA

Major in Human
Health

--

Major in Public
Health

• Biological Sciences
• Social and Behavioral
Sciences
• Policy and Ethics

Meredith College

--

Source: Institutional websites (see embedded hyperlinks)
*Calculated by multiplying semester rate ($7,300) by eight semesters
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Major Credits

47 (B.A.)
68 (B.S.)

41

50

Accelerated Tracks?

Four-Year Tuition

Notable Features

--

• All students must complete either an internship or
$50,072 (resident)
an independent study
$131,392
• There are no formal concentrations but students
(nonresident)
must take courses under the umbrellas of health
policy, environmental health, and ethics

--

$220,800

• Students have the opportunity to participate in an
Emory-sponsored study abroad program in Paris
• One of the top 10 most popular majors at Emory
• Students must complete a senior project
• CEPH accredited

$159,808

• Though students select an area of specialization,
they are required to take courses from all three
broad areas
• Meredith emphasizes job placement and notes
relevant career paths for each concentration area
in the degree.

Kyle A. Long, PhD

Content Director, Higher Education

E: klong@hanoverresearch.com

P: 2020-793-8705
hanoverresearch.com

Master of Arts in Strategic Communication
Degree Proposal
Proposal for a Master of Arts Degree Program in Holt
Proposed by:
Hesham Mesbah, David Painter, Sarah Parsloe, Greg Cavenaugh, and Rob Sanders

The Strategic Communication Master of Arts program will develop students’ abilities to create
and execute communication initiatives that address global and local social issues, influence key
publics’ knowledge, attitudes, and behaviors, and/or further an organization’s ability to achieve
its mission. Graduates of this program will develop the intellectual, managerial, and
communication skills necessary to conduct formative research and then lead the planning,
implementation, and evaluation of strategic communication initiatives. Specifically, the learning
outcomes for this program are:
Program Learning Outcomes
1. Demonstrate the thought leadership skills necessary to develop innovative strategic
communication.
2. Plan inclusively and act collaboratively to produce messages that address contemporary
global and local issues.
3. Use key performance indicators, including web analytics and social media metrics, to
benchmark and maximize strategic communication effectiveness.
4. Incorporate communication theories, scholarship, and best practices in the research, planning,
implementation, and evaluation of strategic communication.
5. Adapt messaging to achieve goals in a variety of organizational and situational contexts.
At the completion of the Master of Arts in Strategic Communication program, graduates will be
able to analyze organizational needs and produce messages for paid, earned, owned, and/or
shared media channels to achieve their objectives. Moreover, graduates will be equipped with the
knowledge, skills, and abilities to influence public opinion, develop mutually beneficial
relationships, design effective campaigns, and solve social problems in a multicultural world. To
achieve these objectives, students will complete a curriculum that leverages Rollins College’s
existing strengths in community-engagement, liberal arts education, and leadership. This
experiential pedagogy will also provide students with professional portfolio artifacts and realworld experience leading a campaign through the research, planning, implementation, and
evaluation stages.
This program’s curriculum includes ten graduate courses that cover the theoretical and researchbased principles and practices used by leaders in the strategic communication field. These
courses stem from the program learning outcomes that were based on the recommendations from
professional associations such as the International Association of Business Communicators and
Public Relations Society of America, Hanover Research’s market analysis report, and our
analyses of the skills sought in mid-career level job postings and industry surveys. The nine
required courses will develop the students’ mastery of the research, management, messaging,
execution, and evaluation strategies and tactics used by professional communicators in a wide

variety of organizational and situational contexts. Moreover, students will also complete an
elective organizational leadership or supervised internship course as well as two capstone
courses that require them to apply their knowledge and skills to developing strategic
communication solutions.
The Master’s in Strategic Communication is prepared to participate in the recently approved Holt
accelerated pathway program and expects to promote this option among exceptional Holt and
CLA undergraduate applicants from Communication Studies, English, and other relevant majors.
Rationale
A Hanover Research market analysis that recommended Rollins College’s Hamilton Holt School
develop a master’s degree with public relations content, but use “communication” in the program
title, was the impetus for this program proposal. Hanover’s analysis of degree completions, labor
market demand, and market competitors suggested that this program should target “career
changers, working professionals, and recent graduates” because “student and labor market
demand are strong for public relations related fields.” Specifically, “employment projections are
expected to grow by 27% in Florida and 22% in the Southeast.”
Florida is the third largest state in the U.S. and as of 2020, Orlando’s media market is the second
largest in the state. Further, the large entertainment, media, health, and educational organizations
in central Florida have created a strong and growing demand for communication professionals
and leaders. While a master’s degree is not required for most of these occupations, it would
“appeal to professionals who wish to advance their skills, to those with unrelated academic
backgrounds seeking a fast track to employment, or to professionals who wish to transition to a
different career path. Additionally, public relations professionals who hold a master’s degree get
paid more than those with only a bachelor’s degree.”
The existing mass communication, public relations, and integrated marketing communication
master’s degree programs in central Florida are either focused on the theory and research aspects
of doctoral program preparation, they are not regionally accredited, and/or they are fully online
without meaningful experiential components. The proposed Master of Arts in Strategic
Communication program in Rollins College’s Holt School, on the other hand, will be geared
toward equipping students with the knowledge, skills, and abilities to augment their professional
skillsets, develop their portfolios, and advance their careers. Moreover, this program will build
on Rollins College’s existing strengths and mission since it will be regionally accredited and
facilitate students’ relationship-building with professors, practitioners, industry leaders,
community partners, and local organizations that hire communication professionals.
The Strategic Communication Master of Arts degree program will allow students to situate their
studies in a wider variety of contexts than other graduate programs focused solely on public
relations or marketing. This broader focus is intentionally based on the ongoing convergence and
evolution of public relations, marketing, journalism, organizational, health, political, and sports
communication (among others) into a strategic communication field. This professional field is
led by skilled communicators who customize the verbal, nonverbal, visual, and design elements
of their messages to target key publics. These thought leaders have mastered the creation of
creative communication initiatives driven by clearly defined goals and objectives as well as
theory- and research-based content and distribution strategies and tactics. This broader, strategic
communication focus is also intentionally based on Rollins College’s liberal arts tradition as well
as its mission: “Rollins College educates students for global citizenship and responsible
leadership, empowering graduates to pursue meaningful lives and productive careers. We are

Budget and Resource Requirements
While the Master’s in Strategic Communication uses existing capacities and resources at Rollins, the
following additional resource needs are anticipated:
Resource Requirement
Operating Expenses for Program (70020-72270)

Costs
$12,000

Graduate Assistantship $10,000 (63060)

Year 3+: $10,000

Admissions and Recruiting

Year 1: $8000
Year 2+: $1000 per year
$2000

Program Director Stipend - O/L Fac. - Admin
Stipends (61046)
Holt Graduate Strategic Communication
VAP/Lecturer - One (1) FTE (average FT salary
and benefits)
Adjunct Faculty (Include Holt Adjunct Faculty
Salaries-Instruction (61041)) – 2 sections per year
Faculty Overloads (Include Holt O/L Fac. SalInstruction (61045)) – 2 sections per year
Totals

Anticipated Enrollments

Year 1:

•

12 New (Fall/Spring)

Year 2:

•
•

12 Continuing for Fall only
16 New (Fall/Spring)

Year 3

•
•

16 Continuing for Fall only
16 New (Fall/Spring)

Year 4

•
•

16 Continuing for Fall only
16 New (Fall/Spring)

$56,000
$22,842
$8,000
$8,000
Year 1:

$116,842

Year 2:

$109,842

Year 3+:

$119,842

Anticipated Holt Revenue: (based on estimated
tuition of $633 per credit hour (average graduate
per credit cost) - assuming three 3-credit courses
per term (9 credit hours) ($5,697 per semester, per
student)

Year 1: Total - $136,728
Year 2: Fall - $159,516
Spring - $91,152
Total - $251,668
Year 3: Fall - $182,304
Spring - $91,152
Total - $273,456
Year 4: Fall - $182,304
Spring - $91,152
Total - $273,456

Curriculum Plan with Program Requirements

Master’s in Strategic Communication Curriculum Map - Effective Fall 2022

CORE COURSES (30 Credit Hours)
Nine Required Courses:
•
•
•
•
•
•
•
•
•

COM 510: Global strategic communication management
COM 515: Strategic communication theory and research
COM 520: Strategic communication messaging (written, oral, visual comm/design)
COM 525: Integrated marketing communication:
COM 530: Digital and social media marketing
COM 535: Web analytics and social media metrics
COM 540: Crisis communication: Risk and reputation management
COM 545: Strategic communication campaigns: Capstone 1
COM 550: Strategic communication measurement and evaluation: Capstone 2

ELECTIVE
Choose one:
•
•

COM 590: Internship
COM 555: Organizational Leadership course

Demonstration of Learning Plan (Student Assessment)
In consideration of the focus of the Master’s in Strategic Communication on the preparation of working
professionals to develop as collaborative thought-leaders within their organizations, five key learning
outcomes have been identified as appropriate outcomes for the program. These include: Integrative
Learning, Teamwork, Information Literacy, Inquiry and Analysis, and Creative Thinking.

LEAP Outcome

Learning Outcome

Select an AAC&U
LEAP Learning
Outcome, if
appropriate, using the
pull-down menu.

Specific and
measurable statement
of what students will
know and be able to do
at degree completion.

Integrative Learning

Students will
demonstrate the

thought leadership
skills necessary to
develop innovative
strategic
communication.

Ways of
Demonstrating
Learning
In what courses,
assignments, or
projects will the
department/program
provide students with
opportunities to
demonstrate what they
are learning? How will
faculty members assess
student learning?
At least one direct and
one indirect measure*
must be included in the
overall demonstration
of learning plan.
Assess in Internship or
Capstone

Direct Measures:
Observations of field
work, internship
performance, service
learning, or community
engagement project;
and Rubric (a criterionbased rating scale)
scores for writing, oral
presentations, and
performances

Indirect Measures:
Percent of class time
spent in active learning;
and, Number of student
hours spent on service
learning or community
engagement

Outcome Benchmark

How will the
department know
students have met
expectations?
Ex: 90% of students
will demonstrate
mastery of the ability to
synthesize material
from multiple
viewpoints based on a
departmental rubric.

90% of students will
demonstrate mastery
and application of
professional knowledge
and skills based on a
departmental rubric
aligned with
professional standards
for strategic
communication.

Students will spend at
least 25% of class time
engaged in active
learning and at least 20
hours per term engaged
in service to the
community.

Teamwork

Students will plan

inclusively and act
collaboratively to
produce messages
that address
contemporary global
and local issues

Information Literacy

Students will use key

performance
indicators, including
web analytics and
social media metrics,
to benchmark and
maximize strategic
communication
effectiveness

Inquiry and Analysis

Students will

incorporate
communication
theories, scholarship,
and best practices in
the research,
planning,
implementation, and
evaluation of
strategic
communication.

Assess in COM 520 or
525 course
Direct Measure: *
Observations of field
work, internship
performance, service
learning, or project
design

Indirect Measures:
Percent of class time
spent in active learning;
and Number of student
hours spent on service
learning
Assess in capstone I
course

Direct Measure: *
Observations of field
work, internship
performance, service
learning, or project
implementation

Indirect Measures:
Percent of class time
spent in active learning;
and Number of student
hours spent on service
learning
Assess in capstone II
course

Direct Measures:
Research projects and
Rubric (a criterionbased rating scale)
scores for writing, oral
presentations, and
performances

Indirect Measures:
Percent of class time

90% of students will
demonstrate the
behaviors,
competencies, and
dispositions of
teamwork as assessed
by a departmental
rubric.

Students will spend at
least 25% of class time
engaged in active
learning and at least 20
hours per term engaged
in service to the
community.
90% of students will
demonstrate the
behaviors,
competencies, and
dispositions of
information literacy as
assessed by a
departmental rubric.

Students will spend at
least 25% of class time
engaged in active
learning and at least 20
hours per term engaged
in service to the
community.
90% of students will
demonstrate mastery of
the ability to
incorporate scholarship
and best practice to
synthesize, analyze,
and evaluate an
effective
communication
campaign as assessed
by a departmental
rubric.

spent in active learning;
and Number of student
hours spent on service
learning
Students will spend at
least 25% of class time
engaged in active
learning and at least 20
hours per term engaged
in service to the
community.

Creative Thinking

Students will adapt

messaging to achieve
goals in a variety of
organizational and
situational contexts.

Assess in COM 520 or
525 course
Direct Measure: *
Observations of field
work, internship
performance, service
learning, or project
design

90% of students will
demonstrate the
behaviors,
competencies, and
dispositions of
teamwork as assessed
by a departmental
rubric.

Indirect Measures:
Percent of class time
spent in active learning;
and Number of student
hours spent on service
learning

Students will spend at
least 25% of class time
engaged in active
learning and at least 20
hours per term engaged
in service to the
community.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Global Strategic Communication Management
Transcript title (limited to 30 characters): Global Strat Comm Mgmt
Faculty Sponsor/Instructor: David Lynn Painter, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 510
Number of credits:

3

Lab

Lab/studio time

(min/wk)

Lecture

Catalog Description (50 words or less):
Students will analyze, develop, and propose strategic communication solutions to contemporary social and
organizational problems in our multicultural world. Students will also develop an advanced understanding of diverse and
inclusive management decision-making and leadership practices to develop their expertise in the field of global strategic
communications.
Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The Global Strategic Communication Management course will be the first of ten courses in the Strategic Communication
Master of Arts program in Rollins College’s Holt School. This course will provide the foundation for graduate students
pursuing their advanced degree in strategic communication. This course will prepare students to successfully complete the
graduate curriculum that prepares them for leadership roles in the strategic communication field of their particular
interest, including public relations, advertising, social and organizational marketing communications, health,
organizational, and political communication, among others. This course advances Rollins College’s mission in several ways.
First, in relation to global citizenship, this course situates contemporary strategic communications in our multicultural
world. Second, in relation to responsible leadership, this course requires students to elaborate upon and apply professional
codes of ethics to particular communication strategies and tactics. Third, in relation to productive careers and meaningful
lives, this course begins the process of equipping students with the necessary tools to address social issues as part of their
professional career paths.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Fall
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate?
No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
David Lynn Painter, (Ph.D., sponsoring faculty member, earned his Ph.D. in Communication from the College of
Journalism and Communication at the University of Florida after a 20-year career in public relations, political
communication, event marketing, and operations management. Adjunct and overload faculty teaching this course will
also be Ph.Ds. and/or professionals with significant experience in the field.
What are the learning outcomes for this class?
By the end of this course students will be able to:

1. Identify and incorporate key strategic communication principles and their appropriate application in a global
communication context.
2. Define and apply communication, management, and marketing theories in a strategic global communication
context.
3. Describe
4. Analyze key organizational communication issues facing today’s multicultural organizations.
5. Develop policies and procedures for managing and implementing strategic communications.
6. Identify and execute the keys steps in a real-world strategic communication campaigns.
7. Develop creative communication and action strategies and tactics based on insights into contemporary
organizational and social issues and audiences.
8. Analyze key management challenges and recommend best practices for developing strategic communications
to address them.
9. Research, evaluate, and present findings on strategic communication best-practice recommendations for a
global industry.
What methods will you use to evaluate whether the learning outcomes have been met?
1. Tests and quizzes
2. Case studies: written and oral
3. Participation: Discussions and reflection exercises
4. Final project paper and presentation

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 510
Global Strategic Communication Management
Class Time: Tuesdays 6:45 p.m.
Office: CSS 160
Office Hours: T/TR 11-1, or by appt.
Classroom: CSS 134

Professor: David Lynn Painter, Ph.D.
Email: dpainter@rollins.edu
Office Phone: 407.691.1702
Cell Phone: 352-213-4529

Required Text:
• Strategic Communication: Principles and Practice
• Strategic Communications
• Strategic Public Relations Management
• PRSA Silver Anvil Case Studies
• Canvas Resources
Course Description:
Students in this course will analyze strategic communication objectives and operations in a
multicultural world. Students will learn about strategic decision-making and global best practices
to develop their expertise as well as their professional competence. Student will also develop an
advanced understanding of the theoretical principles as well as the practical applications of
leadership skills in the field of strategic communications.
Course Objectives
By the end of this course students will be able to:
1. Incorporate strategic communication principles to address organizational needs and social
issues in a global communication context.
2. Analyze key organizational communication issues facing today’s multicultural organizations.
3. Develop policies and procedures for leading and managing strategic communication
initiatives.
4. Analyze the keys steps in real-world strategic communication campaigns.
5. Develop creative strategies and tactics based on insights into contemporary organizational
needs, social issues, key publics and stakeholders.
6. Analyze key management challenges and recommend best practices for developing strategic
communications to address them.
7. Research, evaluate, and present findings on strategic communication best-practice
recommendations for a global industry.
Course Assignments
Participation/Exercises
Tests (2 @ 20% each)
Case Studies
Case Study Presentation

10%
30%
20%
10%

Project
Best Practice Paper
15%
Best Practice Presentation 15%

Brief Descriptions of Course Requirements
1. Participation grades will be based on attendance and engagement, especially in terms of
Canvas Exercises, all of which are due by 11:59 pm on due dates specified on Canvas.
2. Tests and Quizzes will require you to reflect on assigned readings as detailed on Canvas.
3. Case Study analyses and presentation assignments require students to describe, analyze,
and evaluate strategic communication campaigns in 700- to 1000-word papers and a 10minute presentation. While the specifics of each case study analysis will vary, generally
students will summarize the situation the demonstrated the need for the campaign, research
on the issue and campaign (messages, channels, and publics); the campaign’s goals
objectives, strategies, tactics, and evaluation criteria; and an explanation of how the lessons
learned from the case analyses may be used in other campaigns.
4. The Best Practice Project includes a paper and presentation that details the research and
analysis conducted in the evaluation of strategic communication campaigns designed to
further a particular organization’s mission and/or address a pressing social issue. The 2000to 2500-word paper should detail the formative research conducted to analyze the client,
situation, and key publics; the campaign’s goals, objectives, strategies, tactics, key
performance indicators, timeline, and budget/expenses. The 15-minute presentation should
summarize the analyses in the paper using engaging visual aids.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Strategic Communication Theory and Research
Transcript title (limited to 30 characters): Strat COM Theory and Research
Faculty Sponsor/Instructor: Sarah Parsloe, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 515
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

A key aim of this course is for students to understand how research is in informed by and develops theories.
Additionally, students will recognize how theory is a key aspect of ensuring that messaging is actually “strategic.”
Students will learn how to apply theories as part of designing communication initiatives.
Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The Strategic Communication Messaging course will be the second of ten courses in the Strategic Communication
Master of Arts program in Rollins College’s Holt School. This course will provide students with an understanding
of how theories are developed through research, and how theories can be applied to inform communication
strategy. In addition, students will learn how to conduct formative research to ensure that communication
initiatives respond to target audiences’ actual beliefs, attitudes, values, and behaviors. In relation to Rollins
College’s desire to prepare students for productive careers, this course provides students with the knowledge,
skills, and abilities to advance their careers in the strategic communications field. Additionally, in relationship to
responsible leadership, this course helps students to understand how effective leadership requires cultivating a deep
understanding of how others are likely to respond to a particular message—an understanding that can be developed
through studying theory and conducting research.
Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Fall
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? NO

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Dr. Parsloe has a PhD in Health Communication and his taken coursework in research methods, communication theory,
persuasion, social media theory, and health campaigns.
What are the learning outcomes for this class?
•
•
•
•
•
•

By the end of this course students will be able to:
Understand what a theory is and how it guides and emerges from quantitative and qualitative research
Develop an appreciation for what constitutes a ‘good’ theory
Understand the theoretical basis of persuasive communication at multiple levels of analysis.
Compare, contrast, and critique current theories and their potential applications
Articulate how theory might inform practice in various professional contexts or domains of practice
Apply a theory or theories to develop a strategic communications plan

What methods will you use to evaluate whether the learning outcomes have been met?
• Weekly Reading Check Reflections (20%)
• Domains of Practice Discussion Leader Assignment (20%)
• Implementing Strategic Communication Case Study (20%)
• Strategic Communication Literature Review (25%)
• Strategic Communication Research Proposal (15%)
Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 515: Strategic Communication Theory and Research
Class Time: XXX
Professor: XXX
Office Hours: XXX

Classroom: XXX
Office: XXX

Course Description:
The theoretical underpinnings of strategic communication practices are informed by research
conduct by scholars in communication and media studies, psychology, sociology, business,
advertising and marketing, public diplomacy, and public relations, among other areas. A key aim
of this course will be for students to understand how research is in informed by and develops
theories. Additionally, students will recognize how theory is a key aspect of ensuring that any
messaging is actually “strategic.” As such, students will learn how to apply theories as part of
designing communication initiatives.
By the end of this course, students should be able to:
• Understand what a theory is and how it guides and emerges from quantitative and
qualitative research
• Develop an appreciation for what constitutes a ‘good’ theory
• Understand the theoretical basis of persuasive communication at multiple levels of
analysis.
• Compare, contrast, and critique current theories and their potential applications
• Articulate how theory might inform practice in various professional contexts or domains of
practice
• Apply a theory or theories to develop a strategic communications plan
Required Text:
• The Routledge Handbook of Strategic Communication
• Additional readings available on Canvas
Course Assignments:
•
•
•
•
•

Weekly Reading Check Reflections (20%)
Domains of Practice Discussion Leader Assignment (20%)
Implementing Strategic Communication Case Study (20%)
Strategic Communication Literature Review (25%)
Strategic Communication Research Proposal (15%)

Brief Descriptions of Course Requirements:

• Weekly Reading Check Reflections: Students will respond to a mixture of multiple
choice and short-essay questions assessing their understanding of the week’s readings and
ability to apply the concepts to relevant contexts
• Domains of Practice Discussion Leader Assignment: Discussion leaders will be
responsible for teaching the class about how theories might be applied to a particular
domain of practice. They will:
o Create a handout that summarizes the domain of practice (public relations,
advertising, political communication, government, health communication,
international NGOs, activism/social change, crisis communication, and risk
communication) and summarizes a key theory/theoretical concept that might be
applied in this domain
o Pose 3-5 discussion questions to facilitate classmates’ deeper engagement with the
reading
o Create and facilitate an activity that is designed to get classmates to apply the
theory to the domain. This might include analyzing a case study or crafting a
message.
• Implementing Strategic Communication Case Study Assignment: Students will select
one chapter/concept from Handbook Section 3: Implementing Strategic Communication.
Then, they will identify a case study in which the concept from this chapter might be
applied to address a need to develop effective messaging. Their case study might be
drawn from their own professional experience, or might be drawn from current event
examples like those showcased on the blog, https://orgcominthenews.com/. Students will
write a brief paper summarizing the theoretical concept, the case study context, and an
explanation of how the concept might be applied to understand and address the strategic
communication challenge present in the case study. Students will present their case study
and analysis to their classmates.
• Strategic Communication Literature Review: Students will select one strategic
communication theory that they find interesting and applicable to their future careers.
Drawing from 10-15 sources, they will write a literature review conceptualizing the
theory and summarizing existing research. They will end their paper by describing how
this theory might be applied to inform the strategic communication initiatives they intend
to undertake in their future career.
• Strategic Communication Research Proposal: Students will select a second strategic
communication theory of interest. Inspired by this theory, they will:
o Propose at least 2 hypotheses or research questions
o Outline the methods for conducting a study to test the hypotheses or answer the
research questions
o Develop a survey instrument or interview protocol
Students will then participate in a Research in Progress discussion, where they review
each other’s research proposals and provide feedback to refine their initial ideas.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Strategic Communication Messaging
Transcript title (limited to 30 characters): Strategic Communication Messaging
Faculty Sponsor/Instructor: Sarah Parsloe, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 520
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

In this course, students will learn and incorporate best practices for creating written, oral, visual, and multimedia messages. Additionally, students will be asked to select from several online tutorials to develop
proficiency in using various tools for message creation (e.g., Photoshop, InDesign, Illustrator, etc.).
Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The Strategic Communication Messaging course will be the third of ten courses in the Strategic Communication
Master of Arts program in Rollins College’s Holt School. This course will provide students with a robust
understanding of best practices used in creating written, oral, visual, and multimedia messaging. It will also help
students to understand the strategic nature of a communication plan, connecting these messaging tactics with goals,
objectives and strategies In relation to Rollins College’s desire to prepare students for productive careers, this
course provides students with the knowledges, skills, and abilities to advance their careers in the strategic
communications field. Additionally, in relationship to responsible leadership, this course helps students to
understand how effective leaders adapt their messages to connect with key audiences and to adapt to the best
practices of a particular genre.
Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Fall
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? NO

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Dr. Parsloe has an undergraduate degree in Public Relations and has taken several relevant graduate courses, including
Social Media. Future faculty members slated to teach this course should have a PhD in Strategic Communication/PR
and/or have extensive work experience developing strategic communication initiatives and creating messaging.
What are the learning outcomes for this class?
By the end of this course students will be able to:
•
Demonstrate their understanding of how tactics emerge from a clear communication strategy
•
Understand and apply best practices to develop written, oral, visual, and multi-media messages
•
Develop proficiency in a design or editing software of their choice
What methods will you use to evaluate whether the learning outcomes have been met?

•
•
•

Communication Plan (5%)
Lynda.com/Linkedin Learning Tutorials (20%)
Tactics Portfolio (75%)
o Written
§ Press release (10%)
§ Blog post (10%)
§ Written Piece 3 (10%)
o Oral
§ Media training plan (5%)
§ Media interview (10%)
o Visual
§ Infographic (10%)
§ Visual Piece 2 (10%)
o Multi-Media
§ PSA or advertisement (10%)

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 520: Strategic Communication Messaging
Class Time: XXX
Professor: XXX

Classroom: XXX
Office: XXX

Course Description:
Every strategic communication initiative involves thoughtful, researched-based planning
to link goals and objectives to strategies and tactics. However, even the most well-developed
plan can fall apart if the tactics are not skillfully executed. In this course, students will learn and
incorporate best practices for creating written, oral, visual, and multi-media messages.
Additionally, students will be asked to select from several online tutorials to develop proficiency
in using various tools for message creation (e.g., Photoshop, InDesign, Illustrator, etc.). By the
end of this course, students will:
•
•
•

Demonstrate their understanding of how tactics emerge from a clear communication
strategy
Understand and apply best practices to develop written, oral, visual, and multi-media
messages
Develop proficiency in a design or editing software of their choice

Required Materials:
•
•

Readings and tutorial videos available on Canvas
Access to Lynda.com/Linkedin Learning

Course Assignments:
•
•
•

Communication Plan (5%)
Lynda.com/Linkedin Learning Tutorials (20%)
Tactics Portfolio (75%)
o Written
§ Press release (10%)
§ Blog post (10%)
§ Written Piece 3 (10%)
o Oral
§ Media training plan (5%)
§ Media interview (10%)
o Visual
§ Infographic (10%)
§ Visual Piece 2 (10%)
o Multi-Media
§ PSA or advertisement (10%)

Brief Descriptions of Course Assignments:

•

•

•
•
•

•

•

•
•

•

Communication Plan: Students will develop the overarching framework for a strategic
communication initiative, including goals, objectives, strategies, and tactics. This plan
will be used to help guide the students in developing messages that are connected to a
broader purpose.
Lynda.com/LinkedIn Learning Tutorials: Students will select two (2)
Lynda.com/LinkedIn Learning tutorials of their choice, focusing on learning a design or
editing software that will assist them in creating visual and/or multi-media messaging.
Press release: Students will develop one press release designed to promote a story
related to their communication plan
Blog post: Students will write one blog post designed to be of interest to a key target
audience that they identified as part of their communication plan
Written piece 3: Students will propose one other type of written communication that
might be a useful messaging tactic for their campaign. They will research best practices
for producing this type of written material and (in collaboration with their instructor)
develop a rubric for assessing their own work. Then, they will produce this written
message for inclusion in their tactics portfolio.
Media training plan: Students will be asked to identify a potential spokesperson who
might need to interact with the media as part of their communication plan. They will
develop a list of key talking points to provide to this spokesperson, as well as a set of
guidelines they might train this spokesperson to follow based on best practices for
communicating with the media.
Media interview: Students will partner with a classmate to simulate a media interview,
taking turns pretending to be a reporter and a spokesperson. Acting as journalists, they
will develop 2-3 questions that they might ask during a 5 minute interview about their
partner’s initiative. Student partners will film mock interviews with each other to practice
interacting with the media.
Infographic: Students will develop an infographic depicting key statistical data related to
their communication initiative. This infographic will incorporate social math principles.
Visual Piece 2: Students will propose one other type of visual communication that might
be a useful messaging tactic for their campaign. They will research best practices for
producing this type of visual messaging and (in collaboration with their instructor)
develop a rubric for assessing their own work. Then, they will produce this message for
inclusion in their tactics portfolio.
Public Service Announcement or Advertisement: Keeping their target audience and
preferred communication channels in mind, students will script and film/record a public
service announcement or advertisement relevant to their communication plan. Students
will tailor the design of their multi-media message to be appropriate to the best practices
of their intended channel (ex., TV, radio, Tik Tok, YouTube, etc.).
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Integrated Marketing Communications
Transcript title (limited to 30 characters): Integrated Marketing Comm
Faculty Sponsor/Instructor: David Lynn Painter, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 525
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
Students in this course will analyze integrated marketing communications (IMC) practices to develop a robust
understanding of organizations’ use of paid, earned, shared, and owned media to achieve their goals. Students will also
analyze and create IMC programs, including the key performance indicators used to measure their return on investment.

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The Integrated Marketing Communications course will be the fourth of ten courses in the Strategic Communication
Master of Arts program in Rollins College’s Holt School. This course will provide students with a robust
understanding of the ways in which organizations and social movements use paid, earned, shared, and owned
media to achieve their goals and address social problems. This course will explain the key concepts and
frameworks for creating and managing an IMC plan, with particular attention paid to recent trends in social
marketing. By the end of this course, students will be able to analyze and create IMC programs using the latest
value-based IMC practices, including the qualitative and quantitative benchmarks and key performance indicators
used to measure their return on investment. This course advances Rollins College’s mission in several ways. First,
in relation to global citizenship, this course situates the use of media to achieve goals in our multicultural world.
Second, in relation to meaningful lives, this course teaches students how to use a wide range of media, especially
social media, to address social problems on a local and global scale. Third, in relation to productive careers, this
course provides students with the knowledges, skills, and abilities to advance their careers in the strategic
communications field.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Fall
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? NO

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Copur
What are the learning outcomes for this class?
By the end of this course students will be able to:
1. Students will be able to effectively develop, implement, and manage a strategic IMC program.
2. Students will be able to recognize, analyze, and evaluate the effectiveness of an IMC program.
3. Students will be able to demonstrate which media strategies are most appropriate in a given situation.
4. Students will be able to calculate the costs and benefits of an IMC program.
5. Students will be able to choose appropriate marketing tools for an IMC program.
6. Students will be able to create and deliver an IMC Oral Presentation recommending an effective IMC strategic and
tactical plan promoting a specific brand each student has selected.
What methods will you use to evaluate whether the learning outcomes have been met?
1.
2.
3.
4.

Participation: Discussions and reflection exercises
Tests and quizzes
Case Studies: Written and oral presentations
Final project: Written IMC plan and pitch presentation

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 525
Integrated Marketing Communications
Class Time: Tuesdays 6:45 p.m.
Ph.D.
Office: CSS 160
Office Hours: T/TR 11-1, or by appt.
Classroom: CSS 134

Professor: David Lynn Painter,
Email: dpainter@rollins.edu
Office Phone: 407.691.1702
Cell Phone: 352-213-4529

Required Texts:
• IMC, the Next Generation Five Steps for Delivering Value and Measuring Returns Using
Marketing Communication
• Brand Media Strategy
• Social Media Marketing: A Strategic Approach
• Ad Age (www.adage.com)
·
Ad Week (www.adweek.com)
·
Interbrand Corp. (http://www.brandchannel.com)
·
Canvas Resources
Course Description:
Students in this course will analyze the latest integrated marketing communications (IMC)
practices to develop a robust understanding of the ways in which organizations use paid, earned,
shared, and owned media to achieve their goals. Students will also learn about the key concepts
and frameworks for creating and managing an IMC plan, with particular attention paid to recent
trends in social marketing. Students will also analyze and create IMC programs using the latest
value-based IMC practices, including the benchmarks and key performance indicators used to
measure their return on investment.
Course Objectives
By the end of this course students will be able to:
1. Students will be able to effectively develop, implement, and manage a strategic IMC
program.
2. Students will be able to recognize, analyze, and evaluate the effectiveness of IMC programs.
3. Students will be able to demonstrate which media strategies are most appropriate in a given
situation.
4. Students will be able to calculate the costs and benefits of an IMC program.
5. Students will be able to choose appropriate marketing tools for an IMC program.
6. Students will create and deliver an IMC plan and pitch presentation recommending an
effective IMC strategic and tactical plan promoting a specific brand and/or addressing a
particular social issue.
Course Assignments
Participation/Exercises
Tests (2 @ 15% each)
Case Study Analyses - written
Case Study Presentation

10%
30%
20%
10%

Project
Written IMC Plan
IMC Plan Pitch Presentation

15%
15%

Brief Descriptions of Course Requirements
1. Participation grades will be based on attendance and engagement, especially in terms of
Canvas Exercises, all of which are due by 11:59 pm on due dates specified on Canvas.
2. Tests and Quizzes will require you to reflect on assigned readings as detailed on Canvas.
3. Case Study analyses and presentations. The purpose of these assignments is to analyze
and evaluate the strategic processes evidenced in the case, NOT simply describe it. Limit
your descriptions (what, where, when) to a brief summary and then make an argument about
the IMC campaign’s effectiveness (how, why, and among whom). Specific details will vary
according to the case being analyzed, but generally you will write 750- to 1250- word papers
and deliver a 10-minute summary presentation.
4. The Integrated Marketing Communications Plan and Pitch Presentation requires
students to develop a written and oral presentation that details the formative research,
planning, implementation, and evaluation strategies and tactics that will achieve the
integrated marketing communication campaign’s goals and objectives in furthering an
organization’s mission and/or addressing a pressing social issue. Specific project
requirements and examples are posted on Canvas.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Digital and Social Media Marketing
Transcript title (limited to 30 characters): Digital SM Mkt
Faculty Sponsor/Instructor: Hesham Mesbah, Ph.D.
Requested Course Number (please coordinate with Registrar):
Number of credits: COM 530
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:

This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

Digital and social media have changed the interaction between brands and consumers, provided new, crucial channels for
markets, and equipped consumers with new tools to search, evaluate, and engage with products and marketers. This class
focuses on this digital marketing and interaction. It enables students to develop digital marketing plans, experiment with digital
marketing tools, and maximize the use of social media to achieve business and marketing objectives. Topics include mobile
marketing, viral marketing, influencer marketing, real-time marketing, use of social media to measure ROI, and management of
digital and social media content. Mastering the skillset offered in this class, students can advance in their expertise in the field
and pursue a productive career, which meets a main aspect of Rollins mission. In addition, this class teaches students how to
develop digital marketing plans, which prepares them to make strategic decisions and claim responsible leadership.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Fall
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Hesham Mesbah (Ph.D., sponsoring faculty member, earned his Ph.D. in Mass Communication from the College of Mass
Communication at Cairo University. I have a 13-year experience of teaching Public Relations and Corporate Communication and
have worked as a research/PR consultant overseas. I have done marketing research for a leading research organization that’s
specialized in pharmaceutical marketing. Other COM faculty and adjuncts with a doctoral degree will also teach this class.

What are the learning outcomes for this class?
By the end of this class, students should be able to:

1.
Identify and critique key issues in digital and social media marketing
2.
Formulate, implement, and evaluate online marketing strategies and objectives by using a social media
management system (Hootsuite)
3.
Use social media tools, to analyze the behavior of “connected customers”
4.
Assess digital marketing strategies and solve real-time problems
5.
Use data and information analysis tools to retrieve social media content and track relevant users
6.
Analyze and critique social media practices and strategies of leading brands
What methods will you use to evaluate whether the learning outcomes have been met?

Participation
Hootsuite assignment
Influencer marketing assignment
Digital & social media plan
Final Exam

10%
10%
20%
40%
20%

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 5XX
Digital and Social Media Marketing
Identification of Course

1

COM 5XX Digital and Social Media Marketing (3 Credit hours)
Prerequisites: None
Mon. & Thu. 6:45-9:15 p.m. at SCC 230

2

Reading Materials

Buyer, L. (2018). Social PR secrets: How to optimize, socialize, and publicize your brand (4th
ed.). Florida: Buyer Group.
Larson, J. & Draper, S. (2019). Digital marketing essentials: A comprehensive digital marketing
textbook. Idaho: Edify.
Li, F., Larimo, J. & Leonidou, L.C. (2021). Social media marketing strategy: definition,
conceptualization, taxonomy, validation, and future agenda. Journal of the Academy of
Marketing Science, 49, 51–70. doi.org/10.1007/s11747-020-00733-3

3

Instructor’s Information

Dr. Hesham Mesbah, Associate professor, Office: CSS 152,
Phone 407-646-2384
Office hours: 11:00 a.m.: 1:00 p.m. Monday & Wednesday or by appointment
E-mail: hmesbah@rollins.edu

Course Description

Digital and social media have changed the interaction between brands and consumers, provided
new, crucial channels for markets, and equipped consumers with new tools to search, evaluate,
and engage with products and marketers. This class focuses on this digital marketing and
interaction. It enables students to develop digital marketing plans, experiment with digital
marketing tools, and maximize the use of social media to achieve business and marketing

objectives. Topics include mobile marketing, viral marketing, influencer marketing, real-time
marketing, use of social media to measure ROI, and management of digital and social media
content.

Course objectives

By the end of this class, students should be able to:

1. Identify and critique key issues in digital and social media marketing
2. Formulate, implement, and evaluate online marketing strategies and objectives by
using a social media management system (Hootsuite)
3. Use social media tools, to analyze the behavior of “connected customers”
4. Assess digital marketing strategies and solve real-time problems
5. Use data and information analysis tools to retrieve social media content and track
relevant users
6. Analyze and critique social media practices and strategies of leading brands
Grading

Participation

10%

Hootsuite assignment

10%

Influencer marketing assignment

20%

Digital & social media plan

40%

Final Exam

20%

Brief Descriptions of Course Requirements
1. Participation
Attendance and active participation in class discussion, brainstorming, and exercises are
required of all students.
2. Hootsuite assignment
You will take the free Hootsuite training course and turn in its certificate of completion
for credit. The fee for Hootsuite certification is $99, but you are not required to seek
certification. However, it’s a great resume-builder. If you are a certified Hootsuite user, I
will give you another Hootsuite assignment.
3. Influencer marketing case

Identify top 5 top micro influencer campaigns and analyze their audio/visual key
messages, tactics, user interactions, and impact. You will also assess strengths and
weaknesses of those micro campaigns and provide your own solutions and/or alternative
strategies. Your report should not exceed 1,500 words, excluding the clips or screenshots
that you take from those campaigns. Each student will present their report in class.
4. Digital & social media marketing plan
This is a group project. You will partner with a classmate to develop a digital and social
media marketing plan for a given Brand. I will provide you with a list of brands to choose
one for your project. The first phase of this project is to audit the current mobile, web,
and social media marketing strategies of the brand you have chosen. You will apply your
skills in web and social media analytics to assess the reach and impact of those strategies.
In the second phase, you will create an alternative plan that deals with the weaknesses
you have identified in the first phase and/or leverage opportunities for the brand via
digital and social media.
5. Final exam
It’s a comprehensive exam that’s based on the course readings, class discussions, and
cases you have analyzed.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Strategic Communication Internship
Transcript title (limited to 30 characters): Strat Comm Internship
Faculty Sponsor/Instructor: David Lynn Painter, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 590
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
Students in this academic internship course will gain on-the-job experience and participate in structured reflections as
part of an experiential learning process. This course will help you intentionally and mindfully navigate your internship
and reflect on your experience so that you can connect your coursework with your work experience.

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

An internship is an opportunity for on-the-job experience. The academic internship in the Strategic Communication Master
of Arts program offers students a structured approach to this kind of high-impact, experiential learning. The course is
designed to enrich the students’ learning experience. The National Society for Experiential Learning defines an internship as
any "carefully monitored work or service experience in which an individual has intentional learning goals and reflects
actively on what he or she is learning throughout the experience." This course will help students intentionally and mindfully
navigate their internship and reflect on their experience with an eye toward connecting coursework with work experience.
This course is specifically designed to help students develop productive careers and meaningful lives.
Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Summer
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
David Lynn Painter, (Ph.D., sponsoring faculty member, earned his Ph.D. in Communication from the College of
Journalism and Communication at the University of Florida after a 20-year career in public relations, political
communication, event marketing, and operations management. Adjunct and overload faculty teaching this course will
also be Ph.Ds. and/or professionals with significant experience in the field.
What are the learning outcomes for this class?
By the end of this course, you will be able to:
1. Articulate and apply principles learned in and out of the classroom to your professional and personal experiences,
including connecting your coursework to your professional life
2. Engage in thoughtful and productive reflections on your internship experiences
3. Analyze your on-the-job skills, strengths, and weaknesses
4. Explain how this experiential learning process influenced your self-understanding, confidence, and interpersonal
skills
5. Develop and articulate work competencies for future professional pursuits
6. Network and pursue career options while gaining work experience
What methods will you use to evaluate whether the learning outcomes have been met?
Course Assignments
Learning Objectives Statement
Reflection Journals
Discussion Boards
Time Sheets (Midterm & Final Signed)
Evaluations (Midterm, Student, Employer)
Career Assignments
Final Reflection Paper/Portfolio

10%
10%
10%
10%
20%
15%
25%

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?

Hamilton Holt Gen Ed Designations:

____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:

Competency Faculty Director:

COM 590
Strategic Communication Internship
Class Time: Tuesdays 6:45 p.m.
Office: CSS 160
Office Hours: T/TR 11-1, or by appt.
Classroom: CSS 134

Professor: David Lynn Painter, Ph.D.
Email: dpainter@rollins.edu
Office Phone: 407.691.1702
Cell Phone: 352-213-4529

Course Description:
Students in this academic internship course will gain on-the-job experience and participate in
structured reflections as part of an experiential learning process. This course will help you
intentionally and mindfully navigate your internship and reflect on your experience so that you
can connect your coursework with your work experience.
Readings and Resources: Canvas Class Modules
Course Objectives
By the end of this course, you will be able to:
1. Articulate and apply principles learned in and out of the classroom to your professional and
personal experiences, including connecting your coursework to your professional life
2. Engage in thoughtful and productive reflections on your internship experiences
3. Analyze your on-the-job skills, strengths, and weaknesses
4. Explain how this experiential learning process influenced your self-understanding,
confidence, and interpersonal skills
5. Develop and articulate work competencies for future professional pursuits
6. Network and pursue career options while gaining work experience
Course Assignments
Learning Objectives Statement
Reflection Journals
Discussion Boards
Time Sheets (Midterm & Final Signed)
Evaluations (Midterm, Student, Employer)
Career Assignments
Final Reflection Paper/Portfolio

10%
10%
10%
10%
20%
15%
25%

Earning Credit
The final "grade" for this course is either Credit (CR) or No Credit (NC). In order to achieve
credit in this course you must complete all registered internship hours, complete all course
assignments (min C- average), and earn a successful Employer Evaluation.
Brief Descriptions of Course Requirements
1. Learning Objectives Statements clearly define what you intend to learn during the
semester. The objectives should help the student, the Site Supervisor, and the Internship
Instructor evaluate the learning progress at the conclusion of the experience. Learning
Objectives should not try to cover all aspects of the internship, but focus on select areas that

2.

3.

4.

5.

6.

7.

you will be exposed to throughout the internship. Each Learning Objective should involve
new learning, expanded growth, or improvement on the job. Furthermore, the outcomes
should benefit both you and the organization.
Reflection Journals are a place to engage in and demonstrate meaningful reflection as you
work toward achieving your Learning Objectives and navigate your new work experience.
This is also a space to share your current completed internship hours.
Discussion Forums are our community space where you will connect with your fellow
interns to discuss various topics related to professional development. Interns can learn about
each other's sites and projects, synthesize and connect various concepts to their experiences
and support each other. This also provides an opportunity for the Internship Instructor to
advise, facilitate problem solving, and encourage critical/creative thinking.
Time Sheets: Interns are required to track their work hours each week and turn in a
Midsemester and Final Timesheet signed by the supervisor. You may also be asked to submit
your hours weekly. See Canvas for more information.
Career Assignments include (1) Organization Briefing Paper in which you will learn about
your internship organization because it is crucial to understand the place you work. As well
as: (2) Resume and (3) LinkedIn: You will ask your site supervisor or a coworker to review
your resume, and you will add your current internship and update your LinkedIn account
Evaluations (Midterm, Employer, & Student): These serve as assessment tools for the Site
Supervisor and the Student. The Site Supervisor and Student should discuss these
evaluations. You will also reflect on this experience. There are three evaluations: a midterm
evaluation and then a final employer evaluation and student evaluation at the end of the
experience so you can review your overall performance. You will write reflection papers on
these evaluations.
Final Reflection Portfolio/Paper: The final paper provides an opportunity to reflect on your
entire internship experience. You will summarize your learning, assess your overall success
in achieving your Learning Objectives, and highlight any additional insights about the
organization/industry and your own professional goals. This assignment facilitates closure of
the internship experience. In addition to writing the reflection paper, you will include (and
make reference to) three artifacts from your internship. These can be pictures, articles or
social media content you've written, infographics you've designed, or any other evidence of
your work.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Organizational Communication
Transcript title (limited to 30 characters): Organizational Communication
Faculty Sponsor/Instructor: Sarah Parsloe, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 520
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

This course is designed to assist aspiring leaders in strategic communication in developing the skills they will
need to inspire cooperation and innovation in a fast-paced global environment. In this class, students will learn
how to be agents of change by mastering and practicing key communication principles.
Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

The Strategic Communication Messaging course will be an option elective course in addition to ten courses in the
Strategic Communication Master of Arts program in Rollins College’s Holt School. This course will introduce
students to different styles of leadership, provide them with opportunities to analyze case studies of leadership in
action, and articulate the ways in which effective leadership is essential for supporting organizational change and
innovation. In relation to Rollins College’s desire to prepare students for productive careers, this course provides
students with the knowledges, skills, and abilities to advance their careers in the strategic communications field.
Additionally, in relationship to responsible leadership, this course helps students to understand how their
approaches to communication can create toxic work environments or supportive, inclusive spaces for collaboration.
The course also encourages students to develop a sense of self- and collective-efficacy, inspiring them to recognize
that their leadership skills might be put to use to address social inequities.
Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Fall
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? NO

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Dr. Parsloe took graduate-level coursework in organizational communication. In addition, her research interests include
studying collective action and connective action—identifying the ways in which leaders mobilize for social change.
What are the learning outcomes for this class?
By the end of this course students will:
•
•
•
•

Improve their ability to critically assess and address problematic workplace scenarios for productive outcomes
Identify successful models of leadership so they can better champion key organizational priorities and
necessary organizational changes
Better communicate and instantiate organizational core values to motivate organizational members to reflect
those values to both internal and external stakeholders
Identify, analyze, and solve critical organizational problems they currently need to address by using course
material as the basis for their organizational solutions

What methods will you use to evaluate whether the learning outcomes have been met?

•
•
•
•
•

Leadership Self-Assessment Portfolio (20%)
Case Study Discussion Leader (10%)
Application Exercises (10%)
Leadership Interview Project (30%)
Leading through Organizational Challenges Paper (30%)

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 555: Organizational Leadership
Class Time: XXX
Professor: XXX
Office Hours: XXX

Classroom: XXX
Office: XXX

Course Description:
Effective strategic communication involves collaborating with others to develop, articulate, and
carry out a coherent plan for achieving an organization’s goals and objectives. As such,
successful professional communicators model approaches to leadership that respond and adapt to
evolving relational and organizational contexts. This course is designed to assist aspiring leaders
in strategic communication in developing the skills they will need to inspire cooperation and
innovation in a fast-paced global environment. In this class, students will learn how to be agents
of change by mastering and practicing key communication principles. By the end of this class,
students will:
•
•
•
•

Improve their ability to critically assess and address problematic workplace scenarios for
productive outcomes
Identify successful models of leadership so they can better champion key organizational
priorities and necessary organizational changes
Better communicate and instantiate organizational core values to motivate organizational
members to reflect those values to both internal and external stakeholders
Identify, analyze, and solve critical organizational problems they currently need to
address by using course material as the basis for their organizational solutions

Required Texts:
• Leadership: A Communication Perspective (7th Edition)
• Cases in Organizational and Managerial Communication: Stretching Boundaries
Course Assignments:
• Leadership Self-Assessment Portfolio (20%)
• Case Study Discussion Leader (10%)
• Application Exercises (10%)
• Leadership Interview Project (30%)
• Leading through Organizational Challenges Paper (30%)
Brief Descriptions of Course Requirements:
• Leadership Self-Assessment Portfolio: This portfolio will include several components,
including (a) responses to a set of leadership self-assessment instruments included in the
main text for this course, (b) an assessment of themes included in interviews with three
individuals who have witnessed the students’ communication approach when they held a
leadership position, and (c) the students’ reflection on their own leadership style,
including strengths, opportunities, and aspirations.
• Case Study Discussion Leader: The main text for this course includes several case
studies exploring leadership communication concepts present in real-life scenarios. The
capacity to facilitate discussions in an inclusive, collaborative, and productive way is a

•

•

•

core skill that effective leaders should cultivate. Once per semester, each student will
serve as a discussion leader—they will facilitate a discussion of the case with a small
group of their peers. Peers will provide the discussion leader with an assessment of how
they encouraged active participation in the discussion. The student will draw on this
feedback and on their own experience of this exercise to reflect on their strengths and
weaknesses as a discussion leader.
Application Exercises: The main text for this course includes several application
exercises that provide opportunities to incorporate course concepts in determining how to
respond to a leadership challenge. Several of these application exercises will be assigned
over the course of the semester.
Leadership Interview Project: Students will complete an interview project where they
will speak with at least five individuals who occupy leadership roles in an organization.
They will ask interviews to identify examples of key leadership challenges that they have
faced as part of their role and to reflect on how they have communicated with others to
address these challenges. The student will produce a paper analyzing these interview
transcripts, identifying themes in both the types of challenges leaders faced and the
approaches leaders took to addressing these challenges. They will connect their analysis
to key communication concepts discussed in class.
Leading through Organizational Challenges Paper: Students will identify one type of
organizational challenge that requires effective leadership skills to navigate. For instance,
this might include topics like merging with another company, rolling out a new policy or
practice, responding to claims of bullying or harassment, weathering a crisis, etc.
Students will develop a literature review summarizing existing research on
communication strategies that leaders utilize to respond to this type of organizational
challenge. Then, students will identify a current case of this challenge type—either
drawing from their own professional experiences or drawing from news or blog sources.
Finally, students will apply principles learned from their literature review to offer
suggestions for how leaders might respond effectively to the organizational challenge
present in their case study.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Web Analytics and Social Media Metrics
Transcript title (limited to 30 characters): Digital SM Mkt
Faculty Sponsor/Instructor: Hesham Mesbah, Ph.D.
Requested Course Number (please coordinate with Registrar):
Number of credits: COM 535
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:

This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

Web marketing allows companies to interact with consumers and adjust their campaigning in real-time. Students will
learn how to use web analytics and social media metrics to monitor and evaluate the effectiveness of online
communication of businesses and corporations. The class develops an applied understanding of specific web analytics,
such as Google analytics and Adobe analytics. Students will also study and apply social media tools, such as KPI’s,
sentiment analysis, and campaign tracking. To enhance the leadership and analytical thinking skills of students, they will
learn how to prepare, present, and strategize web analytics and social media analytics reports. This hands-on class
provides students with skills and knowledge that helps them measure the impact of their clients’ social media campaigns
and compare that effect to competitors. This is expected to help them advance in their career and claim more leadership
rules, which fulfills the aspects of “responsible leadership” and “productive life” in the Rollins mission.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Spring
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Hesham Mesbah (Ph.D., sponsoring faculty member, earned his Ph.D. in Mass Communication from the College of Mass
Communication at Cairo University. I have a 13-year experience of teaching Public Relations and Corporate Communication and
have worked as a research/PR consultant overseas. I have done marketing research for a leading research organization that’s
specialized in pharmaceutical marketing. I have a sound knowledge of Hootsuite, Google Analytics, and other social media
metrics. Other COM faculty and adjuncts with a doctoral degree will also teach this class.

What are the learning outcomes for this class?
By the end of this class, students should be able to do the following:
1. Monitor and Evaluate effective of digital communication by using appropriate web analytics and social media
metrics
2. Use specific web and social media analytics, such as Key Performance Indicators (KPI’s), Google analytics, and
Adobe analytics
3. Apply social media metrics, such as Hootsuite, to design and modify social media communication
4. Monitor the digital communication of both consumers and competitors
5. Analyze and interpret social media data using the analytics of leading social media, such as Facebook, Twitter, and
Instagram
6. Create reports of web analytics and social media analytics and use those reports in strategic decision-making
What methods will you use to evaluate whether the learning outcomes have been met?
Participation
Project one (Web analytics)
Project two (Social Media Tracking)
Final report & presentation

10%
30%
30%
30%

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 5XX
Web Analytics & Social Media Metrics
Identification of Course
1

COM 5XX Web analytics & Social Media Metrics (3 Credit hours)
Prerequisites: None
Tuesday & Thursday 6:45-9:15 p.m. at SCC 170

2

Reading Materials

•

Hemannken, C. & Burbary, K. (2018). Digital marketing analytics: Making sense
of consumer data in a digital world (2nd Ed.). Indianapolis, Ind: Que.
Matthew A. Russell & Klassen, M. (2019). Mining the Social Web: Data Mining
Facebook, Twitter, LinkedIn, Instagram, GitHub, and More (3rd Ed.). CA:
O’Reilly

•

In addition to assigned readings from the following sources:
•
•
•

Forrester Research
Moz.org
Growthhackers.com

3

Instructor’s Information
Dr. Hesham Mesbah, Associate professor, Office: CSS 152,
Phone 407-646-2384
Office hours: 11:00 a.m.: 1:00 p.m. Monday & Wednesday or by appointment
E-mail: hmesbah@rollins.edu

Course Description
Web marketing allows companies to interact with consumers and adjust their
campaigning in real-time. Students will learn how to use web analytics and social media
metrics to monitor and evaluate the effectiveness of online communication of businesses
and corporations. The class develops an applied understanding of specific web analytics,
such as Google analytics and Adobe analytics. Students will also study and apply social
media tools, such as KPI’s, sentiment analysis, and campaign tracking. To enhance the
leadership and analytical thinking skills of students, they will learn how to prepare,
present, and strategize web analytics and social media analytics reports.
Course objectives
By the end of this class, students should be able to do the following:
1. Monitor and Evaluate effective of digital communication by using appropriate web
analytics and social media metrics

2. Use specific web and social media analytics, such as Key Performance Indicators
(KPI’s), Google analytics, and Adobe analytics
3. Apply social media metrics, such as Hootsuite, to design and modify social media
communication
4. Monitor the digital communication of both consumers and competitors
5. Analyze and interpret social media data using the analytics of leading social media,
such as Facebook, Twitter, and Instagram
6. Create reports of web analytics and social media analytics and use those reports in
strategic decision-making
Grading
Participation
Project one
Project two
Final report & presentation

10%
30%
30%
30%

Brief Descriptions of Course Requirements
1. Participation
Attendance and active participation in class discussion, brainstorming, and exercises are
required of all students.
2. Project one (Web analytics)
You will create your own WordPress website and determine scope, objectives, and key
messages of this website in the second week. You will keep developing this website
throughout the semester and monitor its analytics by setting up a search console and
using Google analytics or Adobe analytics. You will also apply the basics of search
engine optimization (SEO) to improve the searchability of keywords and support your PR
efforts. You will present weekly progress reports on Canvas.
3. Project two (social media tracking)
You will pick a client (whether a business or corporation) and build a social media
tracker for them. You will also track the social media of the main competitor of your
client. You will analyze the communication of your client and competitor, along with
their interaction with social media users. You will measure users’ satisfaction, sentiment,
and engagement. You will share the dashboard of your social media analytics weekly on
Canvas.
4. Final Report & Presentation
You will submit a final report that summarizes and interprets your social media analytics
and identifies how such data could be used strategically to enhance the effectiveness of
your client’s social media. You will present this report in class in Week 15.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Crisis communications: Risk and reputation management
Transcript title (limited to 30 characters): Crisis Comm
Faculty Sponsor/Instructor: Hesham Mesbah, Ph.D.
Requested Course Number (please coordinate with Registrar):
Number of credits: COM 540
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:

This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

COM 540 Crisis Communication is a core class in the Strategic Communication Master of Arts program. This course
focuses on the theory and practice of crisis communication and reputation management. Students will learn and apply
communication strategies during the three stages of a crisis: pre-crisis (prevention and preparation), during crisis
(response/management), and post-crisis (reputation restoration and long-term prevention strategies). The course
examines diverse cases of crisis communication for celebrities, organizations, and governments with varying levels of
success or failure. The course also examines the ethics of communicating during and after a crisis. This course teaches
students how to steer the communication of an organization during a crisis, which advances the Rollins missions of
fostering responsible leadership and productive career. The course also examines several national and international
cases of crisis management, which prepares students to be global citizens.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Spring
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
Hesham Mesbah (Ph.D., sponsoring faculty member, earned his Ph.D. in Mass Communication from the College of Mass
Communication at Cairo University. I have a 13-year experience of teaching Public Relations and Corporate Communication and
have worked as a research/PR consultant overseas. Other COM faculty and adjuncts with a doctoral degree will also teach this
class.

What are the learning outcomes for this class?
By the end of this class, students should be able to:
1. Identify what constitutes a crisis and differentiates between different types of crises
2. Assess potential risks facing an organization and develop a preparedness plan
3. Use crisis communication theory to analyze and critique ethical, reputational, and social implications actual cases of
crisis communication
4. Construct a communication plan for a simulated crisis
5. Construct a strategic post-crisis, recovery shot-term and long-term plan
What methods will you use to evaluate whether the learning outcomes have been met?

Participation
Crisis case assignment
Risk/preparedness assignment
Crisis communication project
Final Exam

10%
20%
20%
30%
20%

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 5XX
Crisis Communication
Identification of Course
1

COM 540 Crisis Communication (3 Credit hours)
Prerequisites: None
Mon. & Thu. 6:45-9:15 p.m. at SCC 170

2

Reading Materials

Coombs, W. T. (2019). Ongoing Crisis Communication: Planning, Managing, and Responding
(4th ed.). Thousand Oaks: Sage Publications
Fearn-Banks, K. (2017). Crisis Communication: A casebook approach (5th ed.). CA: Sage
Publications.
Li, F., Larimo, J. & Leonidou, L.C. (2021). Social media marketing strategy: definition,
conceptualization, taxonomy, validation, and future agenda. Journal of the Academy of
Marketing Science, 49, 51–70. doi.org/10.1007/s11747-020-00733-3
Additional materials:
www.audible.com/pd/Crisis-Response-and-Reputation-Management (Oct. 22nd, 2020)
Best Reputation Management Podcasts: https://player.fm/podcasts/Reputation-Management

3

Instructor’s Information
Dr. Hesham Mesbah, Associate professor, Office: CSS 152,
Phone 407-646-2384
Office hours: 11:00 a.m.: 1:00 p.m. Monday & Wednesday or by appointment
E-mail: hmesbah@rollins.edu

Course Description
This course focuses on the theory and practice of crisis communication and reputation
management. Students will learn and apply communication strategies during the three stages of a
crisis: pre-crisis (prevention and preparation), during crisis (response/management), and postcrisis (reputation restoration and long-term prevention strategies). The course examines diverse
cases of crisis communication for celebrities, organizations, and governments with varying levels
of success or failure. The course also examines the ethics of communicating during and after a
crisis.

Course objectives
By the end of this class, students should be able to:

1. Identify what constitutes a crisis and differentiates between different types of crises
2. Assess potential risks facing an organization and develop a preparedness plan
3. Use crisis communication theory to analyze and critique ethical, reputational, and
social implications actual cases of crisis communication
4. Construct a communication plan for a simulated crisis
5. Construct a strategic post-crisis, recovery shot-term and long-term plan
Grading

Participation

10%

Crisis case assignment

20%

Risk/preparedness assignment

20%

Crisis communication project

30%

Final Exam

20%

Brief Descriptions of Course Requirements
1. Participation
Attendance and active participation in class discussion, brainstorming, and exercises are
required of all students.
2. Crisis case assignment
Each student will be assigned a previous crisis case to analyze, critique, and present in
class. The analysis should include a review of the existing literature about the crisis, the
communication strategies adopted, media coverage of the crisis, social media
interactions, and post-crisis strategies. The final report should not exceed 25 doublespaced pages including references.
3. Risk analysis and preparedness assignment
You will choose one communication track that resonates with either your interests or
career, such as health, oil extraction, transportation, etc. You can also opt to do this
assignment for current employer/organization. Your task is to assess the various
dimension of the hazards in the track you have selected and develop a risk
communication plan. The assessment of hazards will include the potential negative
consequences of the risk/hazard and the public(s) that will be affected. You will create
actual messages for your campaign, such as brochures, storyboards, or fliers. The third
element in your analysis will identify the actionable measures in case a crisis occurs
(preparedness plan).

4. Crisis management plan
This is a group project. Each group will be consisted of 2-3 students. I will assign each
group a detailed simulated crisis to analyze and manage. After assessing the dimensions
of the crisis, each group will apply crisis communication theory to identify strategies for
managing the crisis and identifying response strategies. We will have simulated press
conferences in class and raise questions that test those response strategies. Each group
will create a final report for the crisis and post-crisis management plan. The report should
not exceed 2,000 words and include an analysis of the crisis, deliverables and timetable,
and communication strategy after the crisis is over).
5. Final exam
It’s a comprehensive exam that’s based on the course readings, class discussions, and
cases you have analyzed.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: COM 545: Strategic Communication Campaigns: Capstone 1
Transcript title (limited to 30 characters): Strat Comm Capstone 1
Faculty Sponsor/Instructor: David Lynn Painter, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 545
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites:

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:
This is a three-credit-hour course – see attached syllabus
Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

Strategic communication campaigns is the first of two capstone courses in the Strategic Communication Master of Arts
program. This course synthesizes the content of the other courses as the students conduct their formative research and
campaign planning on behalf of their client. This course provides students with the opportunity to apply their strategic
communication knowledge, skills, and abilities to the development of a campaign designed to an existing challenge
identified by their client organization. Working individually, the students will respond to the obstacles and opportunities in
their client’s situation to develop and pitch their formative research and campaign plans. While the course’s primary focus
is creating a comprehensive plan, assignments, discussions, and peer reviews of their classmates’ plans will allow students
to articulate their mastery of strategic ethical, responsible, and communication research and planning in our multicultural
world. The capstone experience is intended to ensure students have the knowledge, skills, and abilities to become industry
leaders, furthering the Rollins mission of “educating students for global citizenship and responsible leadership, empowering
graduates to pursue meaningful lives and productive careers.”
Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Spring
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
David Lynn Painter, (Ph.D., sponsoring faculty member, earned his Ph.D. in Communication from the College of
Journalism and Communication at the University of Florida after a 20-year career in public relations, political
communication, event marketing, and operations management. Adjunct and overload faculty teaching this course will
also be Ph.Ds. and/or professionals with significant experience in the field.
What are the learning outcomes for this class?
By the end of this course students will be able to:
1. Create, conduct, and present a formative research plan that includes a situation/issue, client/competitor, and
publics analysis.
2. Synthesize the research, theories, and best practice principles in the development of a campaign plan on behalf of
a client.
3. Create and pitch a strategic communication campaign to a client.
4. Design, draft, and revise verbal, nonverbal, and visual campaign communication materials.
5. Evaluate and peer review classmates’ formative research plans, and campaign plans.
6. Demonstrate mastery of the formative research and strategic communication campaign planning processes.

What methods will you use to evaluate whether the learning outcomes have been met?

Course Assignments
Participation/Exercises/Peer Reviews
Situation/Issue Analysis
5%
Client & Competitor Analysis
5%
Publics Analysis
Formative Research Presentation
Formative Research Plan

10%

Campaign Pitch Presentation
Campaign Book Draft
Final Campaign Book

20%
5%
30%

5%
5%
15%

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?
Hamilton Holt Gen Ed Designations:
____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:
Competency Faculty Director:

COM 545
Strategic Communication Campaigns: Capstone 1
Class Time: Tuesdays 6:45 p.m.
Office: CSS 160
Office Hours: T/TR 11-1, or by appt.
Classroom: CSS 134

Professor: David Lynn Painter, Ph.D.
Email: dpainter@rollins.edu
Office Phone: 407.691.1702
Cell Phone: 352-213-4529

Reference Texts (not required; useful guides):
• Strategic Planning for Public Relations
• Cases in Public Relations Strategy
• Canvas Resources
Course Description:
Students in the first capstone course will complete the formative research required to create a
strategic campaign plan on behalf of a client. Students will analyze their client’s situation,
organization, and publics to develop campaign goals, objectives, strategies, and tactics to be
implemented in the second capstone class.
Course Objectives
By the end of this course students will be able to:
1. Create, conduct, and present a formative research plan that includes a situation/issue,
client/competitor, and publics analysis.
2. Synthesize the research, theories, and best practice principles in the development of a
campaign plan on behalf of a client.
3. Create and pitch a strategic communication campaign to a client.
4. Design, draft, and revise verbal, nonverbal, and visual campaign communication materials.
5. Evaluate and peer review classmates’ formative research plans, and campaign plans.
6. Demonstrate mastery of the formative research and strategic communication campaign
planning processes.
Course Assignments
Participation/Exercises/Peer Reviews
Situation/Issue Analysis
Client & Competitor Analysis
Publics Analysis
Formative Research Presentation
Formative Research Plan

10%
5%
5%
5%
5%
15%

Campaign Pitch Presentation
Campaign Book Draft
Final Campaign Book

20%
5%
30%

Brief Descriptions of Course Requirements
1. Participation grades will be based on attendance and engagement, especially in terms of
Canvas Exercises and Peer Reviews, all of which are due by 11:59 pm on due dates
specified on Canvas.
2. Situation/Issue Analysis: Students will analyze the central issue(s) facing their client and
explain how it may be resolved to their client’s advantage in a visual report.
3. Client and competitor analysis: Students will analyze their client’s background, history,

4.

5.

6.

7.

8.

and trends, their resources and challenges, their competitors, opposition, and potential
sponsors in a visual report.
Publics Analysis: Students will identify and describe their key publics’ demographics and
psychographics, their perceptions, attitudes, and behaviors related to their client/campaign in
a visual report.
Formative Research Plan: Students will synthesize their issue/situation, client/competitor,
and publics analyses into a formal report that establishes the foundation for their strategic
communication campaign. This report will be reviewed by the client, instructor, and
classmates who will provide revision suggestions for the final campaign book.
Formative Research Presentation: Students will develop and deliver a 20- to 25-minute
presentation that explains how their formative research will be used as the basis for their
campaign plan.
Campaign Pitch Presentation: Students will deliver a 25- to 30-minute presentation
explaining their campaign plan’s goals, objectives, strategies, tactics, and displaying the
campaign materials they created.
Campaign Book and Draft: Students will draft and revise their campaign books that include
their formative research as well as the details of their campaign as outlined on Canvas. The
campaign book draft will be reviewed by the client, the instructor, and classmates who will
provide revision suggestions for the final campaign book.
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Section I: Catalog Information
This section serves to identify the course with all relevant information required for a catalog listing. If you are proposing an
RFLA course, there is a separate form for RFLA courses. (insert hyperlink)

Change in Course (i.e. title, pre-req, co-req)

New Course

Remove Course

Department: Communication
Course Title: Strategic Communication Measurement and Evaluation: Capstone 2
Transcript title (limited to 30 characters): Strat Comm Eval: Capstone 2
Faculty Sponsor/Instructor: David Lynn Painter, Ph.D.
Requested Course Number (please coordinate with Registrar): COM 550
Number of credits: 3
Lab/studio time

Lab

Lecture

(min/wk)

Catalog Description (50 words or less):
Students in the second capstone course will develop their abilities to measure and evaluate their strategic
communication initiatives. This course will teach students how to research and measure industry-standard key
performance indicators and metrics so they can learn from their efforts, adapt their strategies, and improve their
outcomes.

Grading:

standard letter grade

Is this course repeatable for credit:

credit/no credit
Y

N

Prerequisites: COM 545

Co-requisites:

Course counts toward the

major/minor concentration

Y

PLEASE PROVIDE A REDLINE CATALOG AND MAJOR/MINOR MAP
Course restrictions, if any

Fr

So

Jr

Sr

Graduate

N (please specify why)

Section II: Credit Hour Statement for Courses Meeting 150 Minutes Weekly for Four Credit Hours during 15Week Semesters
This course is a four-credit-hour course that meets three hours per week. The value of four credit hours results from work
expected of enrolled students both inside and outside the classroom. Rollins faculty require that students average at
least three hours of outside work for every hour of scheduled class time. Please identify the student activity. In this
course, the additional outside-of-class expectations are [please fill in what this course requires, e.g., fieldwork, research,
experiential education, small-group projects, etc. PLEASE ATTACH ASYLLABUS]:

Section III: Course Rationale - New & Change in Course
Briefly (one paragraph) describe the advantages in adding or changing this course to the Rollins College offerings. If
applicable, describe how this course advances one or more aspects of the Rollins mission (global citizenship, responsible
leadership, productive career, meaningful life)

Strategic communication measurement and evaluation is the second of two capstone courses in the Strategic
Communication Master of Arts program. In this course, students will learn how to demonstrate the value of their work. This
course will develop students’ abilities not only to measure and evaluate their strategic communication campaigns, but also
to demonstrate how they are enhancing their client organizations’ abilities to achieve their missions. Students will learn
how to use industry-standard key performance indicators and metrics so they can learn from their efforts, adapt their
strategies, and improve their outcomes. This course will also teach students how to develop compelling narratives using
their evaluation data so that they can influence others or inspire changes in long-standing, but outdated practices that are
no longer useful or viable. Moreover, students will learn how to mine and analyze data to find key insights that drive their
campaigns’ outcomes and impact. Finally, these skills are transferable to the students’ individual lives, providing them with
effective frameworks for building and measuring the meaning and productivity in their personal and professional lives.

Section IV: Curricular Impact- New & Change in Course
Information in this section will aid Curriculum Committee in evaluating the enrollment and staffing implications of the
new course proposed.

How often will this course be offered?
Rarely

Every 2yr

Every yr

Every semester

More than 1/semester

During which semester are you hoping to first offer the course? Spring
Does this course overlap with other courses being offered across campus? If so, which course(s), and what impact do you
anticipate? No

Section V: Academic Standards
Information in this section will aid the Curriculum Committee to verify that the new course meets the norms of academic
rigor expected at Rollins College.

How does this course relate to the area of specialization of the sponsoring faculty and/or the faculty members expected to
teach the course?
David Lynn Painter, (Ph.D., sponsoring faculty member, earned his Ph.D. in Communication from the College of
Journalism and Communication at the University of Florida after a 20-year career in public relations, political
communication, event marketing, and operations management. Adjunct and overload faculty teaching this course will
also be Ph.Ds. and/or professionals with significant experience in the field.

What are the learning outcomes for this class?
By the end of this course students will be able to:
• Analyze, adapt, and incorporate industry-standard measurement techniques in the evaluation of their capstone
strategic communication campaign.
• Identify and evaluate the most effective measurement tools for research, data mining, and benchmarking purposes.
• Effectively develop a measurement plan, including benchmarking and measuring the outputs, outtakes, outcomes, and
impact of their strategic communications
• Perform primary and secondary research to identify insights that drive strategic communication outcomes and impact.
• Create measurement reports and dashboards that tell a compelling story using measurable objectives, metrics, and
analytics

What methods will you use to evaluate whether the learning outcomes have been met?
Course Assignments
Participation/Exercises/Peer Reviews
Quizzes/Tests
Measurement Framework
Measurement Methodology
Data Mining and Analysis

10%
20%
10%
10%
10%

Measurement Plan Draft
Measurement Plan
Measurement Presentation

5%
20%
15%

Section VI: Additional Information (Optional)
Use this section to provide any other pertinent information or explication. You may also use this section to describe nonstandard scheduling or credits (Section I). Normally, this section will be left blank.

Section VII: General Education Requirements
Instructors who wish their course to meet a general education requirement for the Holt curriculum must fill out a separate
General Education Designation Request form, and submit it with this form to the registrar for submission to Curriculum
Committee. General Education Designations are approved for a particular course and instructor. New instructors of
existing courses will need to apply for General Education Designation.
Is a General Education Designation being requested for this course and this instructor? If yes, which?

Hamilton Holt Gen Ed Designations:

____ Expressive Arts (HART)

____ Writing

____ Quantitative Methods (HQT)

____ Scientific Perspective (HSCI

____ Literature (HLIT)

____ Global Citizenship (HGC)

____ Leadership/Civic Knowledge (HLCK)

CLA ONLY Competency:
____ Health & Wellness (BCMP)

____ Mathematical (MCMP)

____ Writing (WCMP)

____ Ethical Reasoning (ECMP)

____ Foreign Language (FCMP)

Competencies must be approved by the appropriate Competency Faculty Director.

Electronic signatures permitted. Faculty sponsor should submit the form with the Department Chair/Program Coordinator
and any Competency Faculty Director signatures required. Curriculum Committee will provide the remaining signatures.

Section VIII: Approvals
Include signature and date:
Faculty Sponsor/Instructor:
Department Chair or Program Coordinator:

Competency Faculty Director:

COM 550
Strategic Communication Measurement & Evaluation: Capstone 2
Class Time: Wednesdays 6:45 p.m.
Office: CSS 160
Office Hours: T/TR 11-1, or by appt.
Classroom: CSS 134

Professor: David Lynn Painter, Ph.D.
Email: dpainter@rollins.edu
Office Phone: 407.691.1702
Cell Phone: 352-213-4529

Reference Texts (There are no required textbooks, but there are free white papers to be studied
each week. Below, please find a partial list of publications, but the schedule and complete list are
available on the course’s Canvas page.
• Dictionary of Public Relations Measurement and Research, Third Edition by Don W.
Stacks, University of Miami, & Shannon A. Bowen, University of South Carolina;
August 2013
• 10 tips for enhancing your PR metrics in 2018 by William Comcowich, Ragan

Communications, January 8, 2018
• Introducing Barcelona Principles 2.0 - Why change was necessary by David Rockland,

Ketchum Partner, Immediate Past Chairman, the International Association for
Measurement and Evaluation of Communication (AMEC)
• The Barcelona Principles – Full text and description by Katie Paine Publishing
• The Principles of PR Management published by Ketchum Global Research & Analytics
• Guidelines for Setting Measurable Public Relations Objectives: An Update by Forrest W.

Anderson, Linda Hadley, David Rockland, Mark Weiner, published by the Institute for
Public Relations
• Outputs or Outcomes? Assessing Public Relations Evaluation Practices In Award-Winning

PR Campaigns by Maureen Shriner, Rebecca Swenson, and Nathan Gilkerson published in
the Public Relations Journal, Vol. 11, Issue 1, June 2017
Course Description:
Students in the second capstone course will develop their abilities to measure and evaluate their
strategic communication initiatives. This course will teach students how to research and measure
industry-standard key performance indicators and metrics so they can learn from their efforts,
adapt their strategies, and improve their outcomes.
Course Objectives
By the end of this course students will be able to:
• Analyze, adapt, and incorporate industry-standard measurement techniques in the evaluation
of their capstone strategic communication campaign.
• Identify and evaluate the most effective measurement tools for research, data mining, and
benchmarking purposes.
• Effectively develop a measurement plan, including benchmarking and measuring the outputs,
outtakes, outcomes, and impact of their strategic communications
• Perform primary and secondary research to identify insights that drive strategic

communication outcomes and impact.
• Create measurement reports and dashboards that tell a compelling story using measurable
objectives, metrics, and analytics
Course Assignments
Participation/Exercises/Peer Reviews
Quizzes/Tests
Measurement Framework
Measurement Methodology
Data Mining and Analysis

10%
20%
10%
10%
10%

Measurement Plan Draft
Measurement Plan
Measurement Presentation

5%
20%
15%

Brief Descriptions of Course Requirements
1. Participation grades will be based on attendance and engagement, especially in terms of
Canvas Exercises, Discussions, and Peer Reviews, all of which are due by 11:59 pm on
due dates specified on Canvas.
2. Quizzes and test will require you to reflect on course content as specified on Canvas.
3. Measurement Framework: Students will use the AMEC Integrated Evaluation Framework
to analyze their capstone campaign. The framework is a free online tool. Your work can be
downloaded from the tool in various forms and submitted through Canvas.
4. Measurement Methodology: Students will create transparency tables and methodology
documents as part of their measurement plans. Students will also outline any other
methodologies they will use as part of their capstone measurement strategy.
5. Data Mining and Analysis: Students will explain how to research and analyze data from
various sources as part of their capstone measurement strategies. Students will also describe
how measurement plans and reports may include invalid or inflated data so that they can
avoid such sources of bias in their evaluation strategies.
6. Measurement Plan: Students will draft and revise their measurement plans, reports, and
dashboards as well as their narrative evaluations of their capstone campaigns. The
measurement plan draft will be reviewed by the client, the instructor, and classmates who
will provide revision suggestions for the final campaign book.
7. Measurement Plan Presentation: Students will deliver a 20- to 25-minute presentation
explaining their overall capstone campaign measurement strategies and results.

